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BECOME A MEMBER TODAY

Gay Lea Foods is Ontario’s largest dairy processing co-operative with members
on more than 1,300 dairy cow and goat farms.

Our dedication to innovation and the development of high quality products has allowed us to respond to consumers’
evolving tastes and grow the market for Canadian milk. As we continue to move forward, we plan to seize and create even
more opportunities for sustainable, long-term growth in the Canadian dairy industry. We are a Canadian success story.

Gay Lea Foods: where an investment in your industry is an investment in your future.

To learn more, please contact:
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PAM EMMOTT WENDY HASSON AMELIE LEMIRE

SW & Central Ontario SW & Central Ontario Eastern & Northern Ontario

Toll Free: 1 (877) 342-3636 Toll Free: 1 (877) 940-5813 Toll Free: 1 (855) 845-9039
pemmott@gayleafoods.com whasson@gayleafoods.com alemire@gayleafoods.com
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THE PROGRAM:
9:00 a.m. Exhibits Open
Registration and Coffee
10:15 a.m. Welcome
10:20 a.m. Forget Thinking “Fast and Slow”. Think Differently!

Jacques Lefebvre - Dairy Processors of Canada

10:50 a.m. Not your Grandparents’ Genetic Selection Tools
Lynsay Beavers - CDN

11:30a.m. Social License, Public Trust and Transparency - Connecting the
Dots to your Farm
Crystal Mackay - Farm & Food Care

12:00 p.m. Hot lunch featuring “Food From Our Farms”

1:20 p.m. Producer Panel: Achieving a Successful Bottom Line
Kyle Averhoff - Royal Farms, Kansas, U.S.A.
Peter Armstrong - Armstrong Manor, ON
Tom Hoogendoorn - Valedoorn Farm, BC

2:20 p.m. The Health and Safety Act: Don’t Risk Non-Compliance
Jay Remsik - WSPS

2:35 p.m. Operating Today’s Canadian Dairy Business in a Global Market
Devin Brennan - Oresco Company

3:15 p.m. Speak your Mind!

Open microphone session with DFO Vice-Chair Murray Sherk;
audience response system sponsored by Gay Lea Foods

3:30 Adjournment @

4:00 Exhibits Close Rorn on the farr

Let us know how your day is going!

Follow and tweet using the hashtag: #SWODS2017
Find us: ﬁ @ONDairySymposia u @ONDairy Symposia




The South Western Ontario Dairy Symposium is organized by Dairy Farmers
of Ontario through its Dairy Producer Commitees in Essex-Kent, Lambton,
Middlesex, Elgin, Huron, Perth, Oxford, Waterloo, Wellington, Brant, Norfolk,
Wentworth, Haldimand, and Niagara counties, in cooperation with the Ontario
Ministry of Agriculture, Food and Rural Affairs.

Our committee is made up of the following people on behalf of their DPC Committees:

Brant County: Chris VandenBerg
Elgin County: Harry Schipper Reinoud Verhoef
Haldimand County: Fritz Buist Lammert Dykstra
Huron County: Lorenz Guntensperger Tyler Hendricks
Lambton County: Darryl DeGroote
Norfolk County: Keith Chipps
Oxford County: Jack Danen Mark Fraser

Anita Heeg Marcel Steen

Steve Vandendool Steven Veldman
Perth County: Symen Cnossen Dennis Peters
Waterloo County: Jeff Hunsberger
Wellington County: Darryl Dann Simon Falkena
Wentworth County: Gordon Alblas
DFO: Murray Sherk
Technical Coordinator: Brian Lang
Past Program Coordinator: Jack Rodenburg
Past Secretary Treasurer: Flora Rodenburg
Secretary Treasurer Program Coordinator
Celeste Cook Marlene Paibomesai - OMAFRA
Email: Email: Marlene.Paibomesai@ontario.ca

southwestdairysymposium@gmail.com Phone: 519-846-3401
Phone: 519-274-9031
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DairySolutions*

Improving your bottom fine.

AGRI-TRAC Inc. is the only provider of true
Traction Milling in the Dairy Industry

40 years of concrete experience,
research and development is behind our
custom built Traction Milling equipment,
7- step process and quality workmanship.

1-877-966-3546 ~ www.agritraction.com

ALPINE K20-S™

POWERED BY ¢K-Tech.

THE ULTIMATE IN POTASSIUM TECHNOLOGY ™

MORE K MORE HAY

Y|  YOUR TRUSTED SOURCE
|  OF QUALITY LIQUID FERTILIZER
al7inge  FOR OVER 40 YEARS

TANK | RAPID K NON-BURN
MIXABLE UPTAKE SULPHUR

www.alpinepfl.com e 844-655-7467

A &L CANADA
LABORATORIES INC.
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The lightbulb wasn't invented |
by fiddling with candles.

You need to try something -
different if you want real N\

improvements in your herd
health! ¥

Ocean Feed™ Dried Seaweed Meal
Floor Stock & Custom Premixes (with Bio-Lac!)
Redmond™ Natural Products
Bovi-Glo Liquid Vitamin & Mineral Supplement
Perma Guard™ Diatomaceous Earth

Helping farmers produce healthy
livestock & quality crops since 1982.
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BIO-AG

1.800.363.5278
info@bio-ag.com
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BLYTHE BRAE
FARMS

Quality soybean roasting for 30 years
Woodstock, ON
519-537-5105 www.soys.com




Forget Thinking “Fast and Slow”.
Think Differently!
Jacques Lefebvre - Dairy Processors of Canada

In his presentation, Jacques Lefebvre will focus on the link between thinking differently and
innovation. The term “innovation” has been used in different ways (fundamental research, applied
research, etc.). While these interpretations are important for the dairy industry, equally important
is how the two sectors and their roles in supporting a vibrant dairy industry in Canada are

viewed. Jacques believes that the industry can build on the success of modernizing the supply
management system through ingredient strategies to grow opportunities for the future. To this end,
his goal is for producers and processors to view both themselves and each other as true partners,
and for both to recognize the value of a win-win mindset.

Following this presentation, it is hoped that participants will appreciate that innovation—regardless
of interpretation—requires a focus on the mid- to long-term. Buying into a different paradigm for
the industry will be insufficient; participants need to actively engage individually, and collectively
through their organizations, to promote this approach.

Notes:
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Extra Savings NOW through MAY 1st!
Ask your dealer for details
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CRI Canada

291 Woodlawn Rd W Unit 4C
Guelph, Ontario N1H 7L6
888.354.4622
cricanada@crinet.com

L: DCC Waterbecls |

Dual Chamber Cow Waterbeds
www.DCCWaterbeds.com

e |

GREAT
LAKES

STORAGE. 2002 LTD.

" BECAUSE Innerkip Ontario
Q NUTRITION
MA7 TERS!

www.jaylor.com

800 809 8224
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A great team
supporting

. : ' great farm
A financing solution that covers o communities
all fields. ALLLEAT

1-888-522-2231 | bng-cpa.ca

With A?(ri Readiline®, all of your farm borrowing needs e

are looked after. One convenient product covers your

operating, equipment and real estate financing needs.
Lng

Talk to your BMO Bank of Montreal® representative or <

visit bmo.com/business.
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We'le here 10 help

§ Mixers
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AG & INDUSTRIAL INC.
NEw DUNDEE, ONTARIO

: °
www.brodieagandindustrial.ca i i s p e ‘ I q Ify
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B-W FEED & SEED LTD.
Beyond Nutrition

Committed to serving Ontario farmers since 1966.

¥ Derek - Al - Steve
519.242.4147

New Dundee, ON
info@brodie-ag.com ¢ www.brodieagandindustrial.ca

WWW.BWFEED.CA
New Hamburg, ON - 1-800-267-8194
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/¥ CANGROW

3971 Old Walnut Road
Alvinston, ON
NON 1A0

1-800-353-3086

www.cangrow.com
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PRIMER for Performance.

Your herd’s success
depends on a sound start.

PURINA

€3 /PurinaProActiv

Labour Efficient and
Cow Friendly Barn Design

by Jack Rodenburg
and Harold House
519-290-7194
www.dairylogix.com

COW SIGNALS®|H j&
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Selection for Increased
Resistance to Metabolic Diseases

P o T S e '
LG Ar vy huhre

Every dairy producer has faced metabolic disease in their herd. Metabolic diseases are heavily
influenced by management; particularly by nutrition through the transition period. As with all
diseases, however, a genetic component also exists which means that certain animals are
genetically more or less susceptible to metabolic disorders. Starting December 2016, Canadian
Dairy Network (CDN) will publish genetic evaluations for Metabolic Disease Resistance (MDR) in
the Holstein, Ayrshire and Jersey breeds. With this new tool, producers will be able to select for
increased resistance to these costly diseases. Read on to learn more about the development
and interpretation of the Metabolic Disease Resistance index and the traits behind it.

Clinical Ketosis, Subclinical Ketosis and Displaced Abomasum

The impact of ketosis tends to be under predicted on most farms. Clinical ketosis is observed in
a visibly ill animal, while subclinical ketosis often remains undetected unless a herd monitoring
program is in place. Either form of ketosis leads to excess concentrations of ketones circulating
in the bloodstream in early lactation as a result of negative energy balance. Ketosis can lead to
other metabolic diseases, impairs immune function and can also lead to reduced reproductive
performance, reduced milk production, and an overall increased risk of being culled. In general,
higher parity cows experience higher volumes of total lactation milk loss after a ketotic episode.

Cows with ketosis are also more likely to experience a displaced abomasum with the majority of
cases occurring soon after calving. An accumulation of gas in the abomasum, often caused by
inadequate feeding and management, can cause this stomach to move up in the abdomen,
generally to the left side of the body. Surgical intervention is often required and cows that have
had a displaced abomasum have shown to produce over 300 kg less milk during the lactation.

Where Does the Data Come From?

A national system for collecting health events has been in place since 2007. Since that time,
approximately 40% of all herds enrolled on milk recording have been voluntarily recording the
incidence of eight key diseases and reporting this data to their milk recording agency. This
accumulation of data has led to the calculation of genetic evaluations for Mastitis Resistance
since August 2014. Effective December 2016, this source of data collection will also be used to
produce genetic evaluations for Clinical Ketosis (CK) and Displaced Abomasum (DA). In
addition, DHI laboratory analysis of milk samples for levels of BHB (i.e.: milk beta-
hydroxybutyrate) serves for calculating genetic evaluations for Subclinical Ketosis (SCK). The
overall index for Metabolic Disease Resistance combines evaluations for these traits into a
single value for genetic selection to reduce incidence rates in Canadian dairy herds.

Metabolic Disease Resistance - The Details

Metabolic Disease Resistance (MDR) combines evaluations for six traits in total, including
Subclinical Ketosis, Clinical Ketosis and Displaced Abomasum, each of which is evaluated
separately for cows in first lactation compared to later lactations. To improve the accuracy of
these evaluations, the genetic evaluation system also includes two indicator traits, specifically
the ratio of fat to protein production in early lactation and the Body Condition Score in first
lactation. In general, the relative weight on each trait in MDR is 50% for Subclinical Ketosis and
25% for both Clinical Ketosis and Displaced Abomasum. MDR has an estimated heritability of
7% and evaluations are expressed as Relative Breeding Values (RBV) with a scale that
averages 100 and generally ranges from 115 for the best animals to 85 for the worst. For sires,
the official status for MDR will be the same as for Subclinical Ketosis in first lactation since this
trait will generally have the most daughter information included.
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Due to the amount of data currently available for these diseases, CDN will publish MDR
evaluations only for the Holstein, Ayrshire and Jersey breeds. In addition, genomic evaluations
for MDR will only be available for the Holstein breed due to the limited number of reference sires
available for Ayrshire and Jersey.

Metabolic Disease Resistance - The Impact

Table 1 shows the relative weight that each of the three metabolic diseases have in the index for
Metabolic Disease Resistance (MDR) as well as the overall percentage of healthy cows in the
Holstein breed for each metabolic disease. As expected, the incidence of each disease
generally increases as cows get older.

Table 1: Overall Percentage of Healthy Cows by Breed for the Metabolic Diseases
in the Metabolic Disease Resistance (MDR) Index

ﬁgfocs“igica' 93.7% 89.9% 92.4% 87.1% 88.1% 87.2%
Clinical Ketosis | 95.5% 93.0% 97.2% 93.3% 92.8% 94.0%
R;f’é’rf::lfm 97.2% 96.0% 98.6% 96.3% 98.2% 97.1%

* Cows with a milk BHB level below 0.20 mmol/L on the first test day between 5 and 45 days after calving are
considered healthy for subclinical ketosis.

As seen in Figure 1, comparing the percentage healthy daughters for sires that are highly or
poorly ranked for MDR clearly shows value in genetic evaluation and selection programs based
on this index to improve the resistance to all three metabolic diseases. For Holsteins, a 10-point
difference between sires for MDR translates to an expected increase of healthy daughters by
5.5% for subclinical ketosis, 2% for clinical ketosis and 2% for displaced abomasum.

Figure 1: Expected Percentage Healthy Daughters for Metabolic Diseases
by Sire's Proof for Metabolic Disease Resistance
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Metabolic disease can play a significant role in affecting the profitability of dairy farms.
Combining good management practises, especially for cows during the transition period and
early lactation, and the Metabolic Disease Resistance (MDR) index for genetic improvement is
the ideal approach to minimizing the impact of these diseases in your herd. Given the 20%
correlation that MDR has with both Pro$ and LPI some genetic progress has been achieved for
these traits but producers now have the opportunity to make direct selection and mating
decisions.

Authors: Lynsay Beavers, Industry Liaison Coordinator, CDN
Brian Van Doormaal, General Manager, CDN

Date: November 2016
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A Step Towards Genetic
Improvement for Hoof Health
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What are the major health issues in your lactating herd? Chances are good your answer
includes some or all of the following: mastitis, reproductive issues and lameness. Great strides
have been made in terms of genetic selection for reduced somatic cell, improved resistance to
clinical mastitis and higher daughter fertility. But when it comes to genetic improvement for hoof
health, progress has been minimal. In fact, research has shown that decades of selection for
feet and leg type traits have not resulted in any decrease in the frequency of hoof lesions.
Fortunately, things are about to change. Starting in 2018, genetic selection for hoof health
should be possible. Read about the research project that will bring us this highly sought-after
selection tool.

The Cost and Impact of Lameness

Lameness is prevalent and expensive. It is a significant economic issue in the Canadian dairy
industry. It has a negative impact on animal well-being and lameness is often easily visible
compared to most other diseases. Costs associated with lameness include treatment, decreased
milk production, decreased reproductive performance and increased premature culling.
Combined, these factors mean a single case of lameness can cost a producer upwards of $350.
Nationally, it is estimated that one-quarter of all dairy cows have at least one lesion, and while
not all lesions result in lameness, they are a clear precursor. Industry recognized the need for
more research in this area, particularly from a genetic standpoint.

The Project: Improving Hoof Health in Canadian Dairy Herds

In 2014, the four-year project called "Improving Hoof Health in Canadian Dairy Herds" began.
The project is one of several that were funded within the Dairy Research Cluster 2, which
includes monies from Canadian Dairy Network (CDN), Dairy Farmers of Canada, Agriculture and
Agri-Food Canada and the Canadian Dairy Commission. The project is led by Dr. Filippo Miglior
of CDN, who is also an Adjunct Professor at the University of Guelph. Other key contributors
include the Project Manager, Anne-Marie Christen of Valacta, and Research Associate, Dr.
Francesca Malchiodi of the University of Guelph. The project has four major objectives including:

Standardization of hoof lesion data collected by hoof trimmers across Canada
Develop a data flow process from hoof trimmers to Canadian DHI and onto CDN
Develop a DHI management report for dairy producers

Develop genetic and genomic evaluations for hoof health

PN~

Objectives one and two are completed, while three and four remain in progress. Standardization
of hoof health data has been achieved by collecting data from hoof trimmers equipped with Hoof
Supervisor software. This tablet-based program, used by certain hoof trimmers, specifies the
type, severity, claw and zone for each lesion.

An interface between Canadian DHI and the Hoof Supervisor System has been developed,
which allows trimmers to download some DHI information (cow identification, days in milk, dates
of calving, breeding and pregnancy, etc.) directly into Hoof Supervisor prior to a herd visit. This
enables herd and animal identification data to be attached to the Hoof Supervisor records.
Following herd visits, trimmers routinely transfer Hoof Supervisor data (lesions, severity, actions)
back to Canadian DHI, which then sends the data to CDN. There are presently 28 hoof trimmers
contributing data in this manner and another group of 8 to 10 trimmers are expected to start
shortly.

Not Your Grandparen




The current focus of the project is the development of a new DHI herd management report for
hoof health. A small working group of hoof trimmers, veterinarians, producers and a dairy
advisor are working together to create this report, which will allow herds to benchmark
themselves against other herds provincially and nationally for major economic hoof lesions.

Preliminary Results

Figure 1 shows results from herds involved in provincial hoof health projects in Alberta, British
Columbia and Ontario between 2009 and 2012. Results indicate that digital dermatitis is clearly
the most important hoof health issue to be addressed with an estimated average incidence of
nearly 15% among all cows. Three other hoof lesions, namely sole ulcer, white line disease and
sole hemorrhage also affect the herd profitability, with average incidence rates approaching 5%
of all cows, and would therefore benefit from genetic selection and herd management
information available to producers.

Figure 1: Prevalence of hoof lesions based on herds included in
research projects in three Canadian provinces
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traits are low and range Figure 2: Percent healthy daughters versus
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between bulls to select
them for enhanced
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Initial work has been done
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to the percentage of .
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10% of sires have less than 7% of their daughters with digital dermatitis while, on the other
hand, the bottom 10% of sires have over 24% daughters with digital dermatitis.
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A genome-wide association study has also been performed for digital dermatitis and sole ulcers.
Results indicate the presence of certain genes that have significant effects on these hoof
lesions, which is promising for selection of increased resistance. Another major benefit of
centralizing hoof health data at CDN for genetic and genomic evaluations is the fact that DHI will
also have information of hoof lesions to help producers improve their herd management and to
advance the research on risk factors associated with hoof lesions.

Next Steps

The next major part of the project involves the development of a genomic evaluation system for
hoof health. This system may use methodology called "single-step", whereby genotyped cows
from herds with hoof health data serve as the reference population as opposed to progeny
proven sires. Canadian hoof trimmers and Canadian DHI have been essential to successful data
collection so far. Nevertheless, more hoof trimmer participation is needed in order to sustain
evaluations for hoof health beyond the project. The goal is to have routine hoof health records
from 10-20% of cows in herds across Canada. With this quantity of data, selection for hoof
health will be possible well into the future.

Authors: Lynsay Beavers, Industry Liaison Coordinator, CDN
Brian Van Doormaal, General Manager, CDN

Date: October 2016
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Leading edge
dairy nutrition

Enjoy animal health and equipment

supplies delivered directly
to your door.
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www.farmersfarmacy.com | 1-866-527-6229
39 Elgin St. S, Cambridge ON  Open Mon-Fri 8 am-5:30 pm
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DON’T LOSE QUALITY CATTLE
BECAUSE OF
SLIPPERY CONCRETE FLOORS!

D1AMOND PATTERN GROOVING

OR ONE WAY GROOVING
ine 1/2” or 3/4”
DEEP WIDE / ONE WAY
GranDVIEW CONCRETE 34 x 1727
GRrooOVING INC.
LLASER GUIDED

1-888-447-6684
info@cowcomfort.com Stor Curting
www.cowcomfort.com 1”or2”

Specialists in
Concrete Grooving for
Cow Comfort &
Lameness Prevention
for more than 30 years!

GROOVING KEEPS YOUR LIVESTOCK.....LIVE STOCK!

Daxler
A5 2016
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Nature Feed Centre is a full service livestock feed and seed provider!

We offer the following services:

e Bagand Bulk Purina feeds e Pioneer brand Corn and
®  Dairy and Beef Ration Balancing Soybean Seed
¢ Small Ruminant Ration Balancing ¢ Mapleseed Grasses

¢ Straight Load Commodities o Custom Grass/Alfalfa Mixtures

¢ Custom Commodity Blends *  Forage Cover Crop Blends

made in our NEW on-site 0
blending facility R

Soil Sampling
Crop Planning

¢  Swine Nutrition and Marketing ¢ fyure Sampling
vid U o)

593797 Hwy 59, Burgessville, ON - 519-424-2540 - www.naturefeedcentre.ca

Thank
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SOCIAL LICENSE, PUBLIC TRUST AND TRANSPARENCY -
CONNECTING THE DOTS TO YOUR FARM
Crystal Mackay - Farm & Food Care
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CRYSTAL MACKAY

Crystal is the CEO for Farm & Food Care Canada with a vision for building
public trust in food and farming in Canada. Farm & Food Care represents a
coalition of farmers and associated food and agri-businesses proactively
working together with a commitment to provide credible information on
food and farming.

Crystal is a dynamic presenter who has delivered hundreds of presentations
to a broad range of audiences from farmers to university students to CEOs
across North America.

Crystal was raised on a farm in the Ottawa Valley, where her family still
farms today. She is a graduate of the University of Guelph and several
executive leadership programs. She is a past President of the University of
Guelph OAC Alumni Association, and a former director of both the Ontario
4-H Foundation and the Poultry Industry Council.

She enjoys spending time with her young family and playing hockey
whenever she gets the chance!

To schedule Crystal for your next event, contact her at 519.837.1326 or
crystal@farmfoodcare.org.
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SiLo-KING

FORAGE & GRAIN TREATMENT

Since 1968, Agri-King has been committed to

providing the highest quality forage and grain

treatment solutions for producers across the

country. Silo-King® retains more nutrients and

energy, while reducing heating, seepage and dry

matter loss to provide you with improved feed
efficiency and better profits.

For more information or to set up a meeting
with one of our area managers,
call (800) 435-9560.

Jeremy Huizinga
905-658-2263

r AGRI-KING
KEY TO PROFIT
800.435.9560 )

AGRIKING.COM

Working together to build
a stronger community — and

to make Canada the best it
can be. Happy 150th!

At South Easthope Mutual,
our policyholders are our
members. That's what
keeps us strong!

Your needs and your goals
are our priority. So when
you succeed, we succeed.

That's why after 145 years,
South Easthope Mutual is
still here for you — today
and tomorrow.

South Easthope Mutual
Insurance Company

1-800-263-9987 | seins.on.ca

Farm | Home | Auto | Commercial

Working together for insurance that works.

Whether bu1|d|n§ a ﬁéw faC|I|ty_.
I, s L)/ expandmg your existing one,
we-can provide professmnali
design:and-engineering
services to'suit-your needs
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agricultural | commercial | residential

toll free 1 .855.625.8025

www.stonecrestengineering.com
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Woodstock: 519-421-2200

Burford: 519-449-2200
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Producer Panel: Achieving a Successful Bottom Line

Kyle Averhoff: Royal Farms, LLC

Location Garden City, Kansas, U.S.A

Type of Climate Semi-Arid High Plains

Herd Size Milk 9,000; 9,500 heifer replacements
Hectares/Acres 4000 Acres

Farmed

Approximate Price of $2500/Acre (US)
Land in your Area

Type of crops farmed Corn/Milo/Wheat/Alfalfa

Pivot Irrigated & Dryland

Number of Employees [ 85 employees

1.

Briefly describe your operation

Royal Farms Dairy operates 2 western style, open lot dairies in Garden City, Kansas. The combined operations
consists of 9000 milking cows and 9500 replacement heifers. On average, the farm markets over 20M pounds
of milk per month and employs 85 people. Kyle Averhoff has served as the General Manager and Managing
Partner of Royal Farms Dairy since 2003. Kyle and his wife Michelle live on the farm with their 3 children. Kyle
and his management team are directly responsible for the overall financial and operation management of the farm.
Additionally, Kyle works with his 5 partners and key managers to develop, implement, and execute upon key areas of
direction and focus for the business.

What are the three main goals of your operation?
*  Produce very high quality milk in a manner that brings value and fulfillment to our community, our employees,
and to ownership.
*  Vertically integrate our milk production through the strategic alliance and partnering of our farm with our milk
cooperative in a local milk processing facility.
*  Maintain passion and management intensity on key operational metrics placing our farm in the top 25% of the
industry in all aspects.

In your opinion, what makes a dairy operation successful/profitable?

Success on a dairy is a combination of doing a lot of basic, smaller things very well on a continual basis. At the end
of the day, a full dairy with great people and well cared for cows is a good foundation for success in the milk business.
For us, we capture the essence of the above statement in what we describe as our “Glass Balls”. The “Glass Balls”
for Royal Farms Dairy are as follows:

*  Take Great Care of Cows, Take Great Care of People, Control Our Costs, Execute on Basic Principles with
Perfection, Operate with a Very High Level of Integrity and Transparency

What is the single most important advice you have received and/or learned?

The most important advice | have received over the years has been to truly believe in yourself and what you are
doing. Operate with a humble confidence that allows you to make opportune decisions at what may feel like an
inopportune time. Combining this ability with a business with a strong equity position seems to create continual
opportunities for growth.

What current technologies do you take advantage of? How have they improved your operation?
Currently, our operation utilizes the following technologies:
*  RFID — Advantages w/ Labor Efficiency, Compliance, and Documentation
*  Genomic Bulls & Sexed Semen — Faster Genetic Gains & Growth Oriented Supply of Heifers
*  Pregnancy Diagnosis Via Blood Sampling & In House Ultrasound

What are your future goals/plans for your operation?
Continually growing our farm into a business that is fully ready for success in the future dairy industry
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Producer Panel: Achieving a Successful Bottom Line

Peter Armstrong:
Armstong Manor

Location Ontario -
Type of Climate Moderate

Herd Size Milk 300

Herd BCA M290 F308 P293

Current Price of Quota $24,000
Hectares/Acres Farmed | 1350 Acres

Approximate Price of $50,000/acre
Land in your Area

Type of crops farmed Corn, soybeans, wheat, hay
Number of Employees 3 fulltime, 6 part time

1. Briefly describe your operation
Multigenerational dairy and cash crop operation.
Milking 300 Holsteins, milking 3X/day in a double twelve parlour. We crop 1350 acres (own 100, rent the
balance).

2. What are the three main goals of your operation?
Produce high quality milk while continually striving to improve our efficiency, type of animal, and increase
production through cow comfort and nutrition.

3. In your opinion, what makes a dairy operation successful/profitable?
Same answer as in #2

4. What is the single most important advice you have received and/or learned?
“You always need to be growing so that the next generation has the opportunity to come back to farming
without putting financial stress on the operation. If they don’t want to come back, it doesn’t matter.” David Arm-
strong — father and grandfather

5. What current technologies do you take advantage of? How have they improved your operation?
Pedometers — improved heat detection and decreased labour
Robotic Calf Feeder — labour saving, healthier calves, better growth
DHI — milk recording, improves overall herd management
Genomics — allows us to grow faster, more heifers, ability to cull out bottom cows.

6. What are your future goals/plans for your operation?
Gradually increase herd to 400 cows (new expansion allows for this)
Continue with succession to next generation
Enjoy life and have fun.




Producer Panel: Achieving a Successful Bottom Line

Tom Hoogendoorn:
Valedoorn Farms

Location Fraser Valley, British Colombia

Type of Climate Oceanic in winter with warm sum-
mers

Herd Size Milk 340

Herd BCA 252 269 252

Current Price of Quota $43,000
Hectares/Acres Farmed | 240 acres

Approximate price of $50,000 to $70,000/acre
land in your area

Type of crops farmed Silage corn and grass for silage
Number of Employees 7 fulltime and 3 part time including
family

1. Briefly describe your operation.
Our farm is a family farm run by my brother and | with help from our families and employees. We try to
make as much forage as possible but buy all our hay and grain concentrates. We raise our own replacements
trying for high production at a cost effective price.

2. What are the main goals of your operation?
Our goal first is to keep the family strong and get along with each other and have enjoyable rewarding and
interesting lives. Next goal is to have profitable production and to keep growing at a sustainable rate.

3. In your opinion, what makes a dairy operation successful/profitable?
People make the dairy farm successful. Attention to details, make it profitable.

4. What is the single most important advice you have received and/or learned?
Best advice was from my mother and she always said take care of the pennies and the nickels will follow.
On an inflation basis today we may talk about quarters and loonies. Next best advice was buy quota.

5. What current technologies do you take advantage of? How have they improved your operation?

We use dairy software with heat detection and a scanner for herd health. This allows us to monitor the cows
better. As well, we use recycled manure for bedding which cut down on our bedding costs and decreased our
manure volume, which means we are taking less inputs into our operation. We also make use of the best ge-
nomic bulls meaning our cows seem to be better every generation.

6. What are your future goals/plans for your operation?

We intend to start transitioning to the next generation. Hopefully this goes well and of course we expect to
keep growing and improving our operation.

orn
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’9 VETOQUINOL.
U D D E RLY S AF E YOUR 360° PARTNER IN REPRODUCTION MANAGEMENT.

Growing Safe Farms ; . I I I I -

TRUST.

SET ON YOUR OWN TERMS.

Udderly Safe is your HR, Health and
Safety Program on the Farm.
It includes policies, procedures and
training, via online software.
All managed for you! g - o e

PROSTAGLANDIN

Bioestrovet

Reset estrus, effectively.

To speak with your Udderly Safe Team
contact us:

Danielle Pasztor
danielle@peoplemanagementgroup.com

C:519.802.9646 T:519.532.2508 "'""_' Ay ]s i T ﬂ ._,,_,
e,
Michelle Linington BIOCStl‘OVGt
michelle@peoplemanagementgroup.com (-\ R
T. 519.532.2508 www.vetoquinol.ca vetggg!ﬂg%

“PRODUCTION HAS INCREASED
SIGNIFICANTLY"

-
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WALLENSTEIN FEED & SUPPFLY LTD.

Feeding Success

Offering a full line of:

100’ X 240° ROBOT DAIRY BARN
GRAND VALLEY, ON

Complete Feeds
P rem IXeS I have had my WeCover robot dairy barn for 3 years
S u pple me nts now and | am very pleased. | like the natural light of the

WeCover fabric roof. The cows transitioned easily from

a stall barn and production has increased significantly.

- LEROY FREY

www.wfs.ca

EECI170031-S02

WEALOVER

1-800-265-8856

CDX 2017 - STRATFORD, ON See us in the COW COLISEUM
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Scotiabank

Agricultural Banking

PROUD MILK SPONSOR

Ben Eade Steve A.fken
Small Business Advisor Sr. E?:E:L E:Ej:g:nﬁanager
519 537-3554 x4300 ng

226-228-6127

ben.sade@scotiabank.com steva. aikeniflscotiabank.com

WRC PURIFVING _-
WATER TREATMENT & PUMP SPECIALIST : ; o

4 PALMER ST. E. | P.O. BOX 366 | NORWICH, ON. S
& (519) 863-3000 | 6(519) 863-3155
IMPROVE YOUR FARM’S WATER QUALITY - JUST A
PHONE CALL AWAY!
Water Treatment
Water Softeners Iron Filters Reverse Osmosis

Hydrogen Peroxide Systems
Oxidizes Iron & Sulphur Adds Oxygen to Water

Oxyblast Systems

We understand FARMING. Health Benefits Better Production Reduce Antibiotics

. . Mezutizer
Our strong agricultural knowledge and customized

solutions help business owners reach their goals. Let us
take care of your accounting needs so you can focus on
your farm, your family and your life.

Improve Livestock Health Remove Sulphur Taste Correct Well Water

Greg Bruce, BBACAFA  www.mwcopc.com 519.539.6109
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THE HEALTH AND SAFETY ACT:
DON’T RISK NON-COMPLIANCE
Jay Remsik - Workplace Safety and Protection Services

Notes:




CYOUR ONE STOP SHOP FOR FEED,
GRAIN ELEVATOR, CROP INPUT
SERVICES AND MUCH MORE

Committed to serving the Agricultural Community
_ Since 1958

TAVISTOCK
Tel: 519-655-2033
Fax: 519-655-2463

BRUNNER
Tel: 519-595-8251

Tall Free 1-800-387-2033

2. S

VACCINATION MAXIMISES YOUR HERD’S LIFETIME PRODUCTIVITY

1IN 4 PRE-WEANED 60% OF PRE-WEANED
HEIFERS ARE AFFECTED HEIFER DEATHS ARE DUE TO
WITH SCOURS 2 NEONATAL DIARRHEA®

SPEAK TO YOUR VETERINARIAN OR YOUR ZOETIS™ TERRITORY MANAGER
T0 LEARN ABOUT THE SCOURGUARD® 4KC FREE SAMPLE PROGRAM

nces: (1) USDA. 2010. Dairy 2007 - Heifer calf health and mana es on US dairy jons, 2007 USDAIAPHIS:VS, CEAH. Fort Collins,
50. wth of Ives up to
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€0 #5

are frademarks
under license by Zoetis Canada Inc.

Zoetis
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Wednesdag April 12, 2017
6:30pm, Rosehill Farm.
564962 Karn Road, Woodstock
To reserve your seat: email:

agawardsofexcellence@gmail.com

Dow Seeds’

~ Industryleading TMF
' . and BMR silage corn. .. _' -

-3VISIt our booth to Iearn more.
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OPERATING TODAY’S CANADIAN DAIRY BUSINESS
IN A GLOBAL MARKET
Devin Brennan -- Oresco Company

Devin’s Take Home Message:

Today’s dairy farm is a business, as such, you need to be a facilitator, learn to lead others,
create a management team with key advisors. By listening and pulling ideas from your team, create
a structure that allows you to performs at least quarterly financial reviews based on percent profit
margin enhancing your ability to find potential performance improvements based on improved
margins. By knowing where you are makes it easier to know where you’re going, especially when
there is no certainty when it comes to the Canadian dairy producer’s future milk pricing. Much of
the discipline may involve tuning out the noise of the media that is constantly focused on short-term
themes or sensationalist headlines. The focus needs to be how to run your dairy as a business to
create sustainable profit margin. It is good to learn from traditions and history but let it made you a
slave: we need to manage for the future.

Notes:
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FOODS FROM OUR FARMS . . .
Celebrating Canadian Dairy Products

This year marks the 13" year of the annual “Food from our Farms” portion of the South Western Ontario Dairy
Symposium. Every year, our committee seeks out for new and innovative dairy products that have entered the food
market that focus on providing consumers new Canadian dairy options. These products have been graciously donated
by your industry partners in the food-processing sector with the goal of closing the gap between the processor and
yourself, the dairy farmer. We thank these companies for donating products to the symposium and providing us with
information on their company. These companies have been able to produce products that give the dairy industry the
opportunity to diversify, expand and strengthen our markets. This year, once again we have a very exciting line-up of
dairy products including milk, ice cream, yogurt and of course cheese! Enjoy!

This year Canada marks its 150" year as a country. When you think Canada, the first thing
that comes to many people’s mind is . . . Tim Hortons. Tim Hortons started as one store in
Hamilton, Ontario in 1964 and today has grown to 4,492 locations nationwide. They are a
huge supporter of 100% Canadian Milk and all of the milk and cream in restaurants comes
from Canadian dairy farms. Last summer, Tim Horton’s announced their new product Bottled
Iced Capp® in three flavours; vanilla, mocha and original. Readily available in grocery stores,
Iced Capp’s are now available to go. Beat the after lunch food coma, and enjoy Tim Hortons
Bottled Iced Capp®.

In celebration of Canada’s 150" anniversary, Tim Horton’s has also provided us with a $150 Tim
Card, which will be given out to one lucky attendee. Be sure to put your ballet in the box at the

. aia e aE
back of exhibit hall three. SRMADE 950

PEHRF TS

This year we have reached out to Reid’s Dairy, located in Belleville, Ontario for our milk.

Reid’s Dairy is the largest family owned and operated dairy in Ontario. Owned by the Quickert family they have been
proudly provided quality milk products to the community since 1910. Today, Reid’s Dairy produces two percent of the
fluid milk supply in Ontario, with two-thirds of their raw milk coming from dairy farms within 100 km of their Belleville
manufacturing facility. Why is Reid’s milk better tasting, and better for you? The answer is simple. They minimize the
processing beyond basic pasteurizing to preserve the rich nutrient value of milk. When you purchase our products
consumers know they are supporting local dairy farmers. Proudly supporting the 100% Canadian Milk logo, today
they will be providing the traditional 2% white milk and Chocolate milk. We thank Scotiabank for sponsoring the milk
purchase once again this year!

| Scream for Ice Cream! Welcoming back to the “Food from our Farms,” Chapmans Ice Cream will be providing their
new Yukon Bars for everyone. The Yukon Bars have been strongly branded Canadian as the promotion slogan is
“Finally, a taste as BIG as Canada’s North.” Available by the box, Yukon Bars provide a quick snack for everyone
to be eaten on the go. Chapman'’s Ice Cream started in 1973 by David and Penny Chapman purchased a small
creamery in Markdale, Ontario. Their goal was to provide a quality product at an affordable price and since then
they have grown to be Canada’s largest independent ice cream company. Thanks to the ongoing support of loyal
customers like you, the Chapman’s dream is thriving. Chapman’s Ice Cream has never forgotten their roots and
continues to pride themselves as a Canadian company using Canadian milk to make their products.

Yogurt is a growth sector that appeals to taste, convenience and health, and right now, Greek style yogurt is the fastest
growing piece of the market. Skotidakis played a big role in making this happen so it is fitting that we salute them for
their contribution to dairy market development. Founded by Greek goat farmer Peter Skotidakis, in Eastern Ontario,
this company has grown steadily from processing their own goat milk in 1975 to becoming a major supplier of Greek
yogurt in Ontario and Quebec. In a marketplace where big multinational processors dominate, it is great to see a small
family owned business develop into a major contributor of quality products. Single serve yogurt is convenient for home
consumption, school lunches, and food counter and vending sales, and this product gives dairy a strong presence in
these markets. Our veggie trays feature Skotidakis flavored yogurt dips, a newer product line that gets rave reviews.
With a very high content of solids non-fat, Greek yogurt can contribute to balancing demand for dairy ingredients and
adoption of a national ingredients strategy could be good news for Canadian content of this product. While plans have
not been finalized, there is talk of more growth for Skotidakis with a new ingredients plant in the works. Processors and
producers alike need to seize opportunity where we find it, and we look forward to future development for this great
Canadian family business success. Thank you Skotidakis for your contributions to the Canadian dairy industry.
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To put some of our products

to use, we have included feta
from Triple “A” Cheese in our
meal today. Cooked with the
chicken, provided by Janice’s
Fine Country Catering, the
creamy feta will add flavor

to the chicken. Triple “A”
Cheese stands out among
companies that provide feta

as they provide the only
company that manufactures
the original Macedonian™

Feta Cheese. This form of feta
cheese is rich in flavor while
remaining relatively low in fat

in comparison to other feta cheeses on the market.
Feta cheese is one of the oldest cheeses in the world.
Without refrigeration cheese made as many as 6000
years ago, spoiled easily. One of the only ways to
preserve cheese was to preserve cheese with salt. Feta
cheese is stored in brine and will not spoil easily. Feta
cheese is made with cows, goats or sheep's milk. It is
manufactured mainly in Europe & North America. Milk
produces different flavors of cheese. Goat feta makes for
a strong game flavoured product while sheep's feta is
strong & rich (high in fat). Cows feta has a milder flavour
profile with excellent cooking properties.
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In 1962 Gus Stanwyck, "entrepreneur" decided to get
into the business of manufacturing Feta cheese. In
1962 Feta Cheese was only available as an imported
product. Feta, a mainstay in Mediterranean diets,
was virtually unknown by the general public. With it's
wonderful advantages over other cheeses, Gus had a
strong intuition that he had a "Diamond in the rough".

By the late 70's Gus Stanwyck's dream had become

a booming business. The tremendous growth in the
popularity of Feta cheese can be largely attributed

to Gus's initiative. To this day Gus and his two Sons,
Chris & Tom continue to grow with the cheese they
manufacture. Being the largest manufacturer of Feta
cheese in Canada. The Stanwyck family are recognized
as the leaders in Feta cheese.

The Skotidakis brand is a recognized leader in Greek yogurt, not just in Ontario and
Quebec but also in selected markets in the US. Their new Greek yogurt dips in Jalapeno,
French Onion and Ranch get rave reviews. In just forty years this family business has
grown from 20 dairy goats to a major brand of both Goat and Cows milk yogurt and

cheese.
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OAKVILLE, ON, July 13, 2016 — Starting this summer, Canadians can take their Iced Capp® break
whenever and wherever they want. Tim Hortons has introduced its new bottled Iced Capp® available
in three delicious flavours - Original, Mocha and Vanilla. Now Guests will always have access to the
taste of Tims signature Iced Capp®.

The refreshing coffee-based beverage is blended with the goodness of 100% Canadian milk for a
rich, creamy coffee flavour and balanced sweetness.

“Providing a bottled version of our Iced Capp® was a natural extension of our retail product offering,
which already includes Tim Hortons famous coffees, specialty beverages and teas,” said Tammy
Sadinsky, Executive Vice President Retail, Tim Hortons. “We know our Guests are always looking
for convenience so we're excited to give them the option to enjoy an Iced Capp® any time, whether
they’re at home or on the go.”

Tim Hortons new bottled Iced Capp beverages are available at major grocery and convenience
retailers across the country.

Tim Hortons Fresh Facts:
*  Every day, approximately 15% of all Canadians visit Tim Hortons - that’s 5.3 milion
happy customers daily
We serve almost 8 out of every 10 cups of coffee sold in Canada

Each year, we serve more than 2 billion cups of coffee

inbottles
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CHAPMANS

as Canada’s

Chapmans is Canada’s largest independent ice cream company. The Chapman family remains at the head of the business, ensuring the
same commitment to high quality and great value ice cream today as they did when their journey began in 1973.
It’s the magic blend of all this that makes Chapman’s, and the people who make it, perfect - for the kid in all of us. No one else does it
quite our way. This is Chapman’s.

The Great Canadian Yukon line is expanding for 2017! Building on the successful launch of the Yukon Bar and Sandwich in 2016, we
are adding 6 new products to this family — 4 ball top cones, and 2 stick bars. With the 100% Canadian Milk logo proudly displayed on
each package, this entire product line delivers big on taste, and quality.

Reid’s Dairy is the largest locally owned and operated
dairy in Ontario, established in 1910. Our Belleville
location boast a 50,000 square foot operation that
supplies fluid milk, creams, ice cream, frozen yogurts,
specialty mixes and custom blends, all natural juices
and drinks. With our on-site quality lab, our products
are guaranteed safe and fresh when it leaves our
building. We distribute to retailers and institutions
from Ottawa-Hamilton.

To learn more about Reid's Dairy, please visit us at
www.reidsdairy.com.

Ontarid's largest lpcally ovm'ed'
& operated dairy
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www.reidsdairy.com




ALL ABOUT CURDS

Canadian. Quality. Fresh. Squeaky.

These are four words that can be best used to describe cheese curds. This year we have approached several cheese
companies asking them to provide us with their best cheese curds. Often a crowd pleaser, curds are tasty and quick snack
that every dairy lover is sure to enjoy. Curds can also be incorporated into recipes like the ever-popular Canadian Poutine.
Hungry yet? This year we have four different companies supplying cheese curds for your enjoyment. Pine River Cheese
will be supplying their flavoured curds in both Dill Pickle and Caramelized Onion. Montforte Dairy is supplying curds that
use a combination of cow, goat and buffalo milk. Bright Cheese and Thornloe Cheese will be providing their traditional
cheddar cheese curd.

How are curds made . . . simplified step by step.

Milk Intake

Quality milk is the starting point for cheese curds. It takes approximately ten pounds of milk to make one pound of curds.
Cheese is no better then the milk from which is made, quality is key. The flavour of the milk, odour, sediment or extraneous
matter all significantly influences the taste and quality of the cheese.

Standardization

The milk is weighed and pasteurized for product safety and uniformity. Milk is pasteurized at 72 degrees Celsius, and
then cooled to 32 degree Celsius. Cheese made from pasteurized milk has a higher cheese yield then raw milk, however
sacrifices the full flavor of raw milk. Pasteurized milk can be sold immediately after production while raw milk needs to be
aged for a minimum of 60 days.

Starter culture and coagulant

Starter culture is added to help determine the flavour and the texture of the cheese. A milk-clotting enzyme called rennet is
added to coagulate the milk, forming as custard-like mass. The purpose of the culture is to change milk sugar into lactic acid,
which is essential to cause the curd to shrink and expel the whey. A ripening process colour is added to uniform the colour of
the curd, as the natural colour of the curd is dependent on the feed given to the dairy animal.

Cutting

Cutting begins the process of separating the liquid (whey) and the milk solids (curds). &

The whey is then disposed or utilized for processed cheese, candy, ice cream and/or

whey drinks. The milk solids are what form the cheese. -

Stirring and Heating -‘& , .&-
The curd and the whey is cooked and stirred until the curd reaches desired temperature a e

and firmness. At Pine River Cheese, they stir and cook the curds for 25 minutes at 38.3 % é"
degrees Celsius. c:q F.ﬁ
Whey Draining NA D

Curds are pushed to one end of the vat while the whey is drained, leaving a mass of tightly formed curd. Once the bulk of
the whey is removed, the curd is then manually or mechanically stirred to break apart any remaining whey.

Cheddaring

The curd is cut into two loaves and the cut into smaller slabs. The purpose of cheddaring is to control moisture content and
allow the curd to form the desirable body. The curd must be cut repeatedly and piled, to allow maximum drainage while
preventing the surface from trying out. This process requires much care and patience to maximize quality.

Milling
Each slab is then milled, or cut into curds. This process promotes further whey removal and prepares the curd for pressing.

Salting

Salt is added to the curd to shrink the curd, slow acid development and to check undesirable forms of bacteria. Once the
salt is fully absorbed, curds are packed into molds and pressurized for approximately 12 hours. The press will expel any
remaining whey. The curd then enters a vacuum chamber where the air is removed from the cheese and the cheese cooled
to help the curd to cure evenly. It is after this stage, the curd is packaged and ready to be purchased and enjoyed.

Information used from: http://www.eatcurds.com/making-cheese-curds  http://www.pinerivercheese.com/making-cheese
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The Daniral @ Larana

Bright Cheese & Butter was established in 1874
by a group of local farmers who realized they had a
surplus of milk each month from their livestock. Since
then, not much has changed. By the turn of the twentieth
century, cheddar had become Canada’s second largest
export and there were 1,242 cheddar factories in Ontario
alone. Bright Cheese is the oldest remaining of these
cheddar factories and we haven't even moved... We're in
our original location from 1874!

To this day, we are still providing quality dairy
to the Ontario region. We are well known for our all
natural, naturally-aged cheese made with 100% local
milk. Our cheeses are made the old-fashioned way with
customer service at its finest. Bottom line, you've never
tasted cheese this pure, and the proof is in the product.
We can’t wait to serve you and your family!

Thornloe Cheese has produced a respected
brand of cheese products in Northern Ontario for over
71 years! Our secret to success is old-fashioned cheese
making techniques and fresh milk produced in the
unique agricultural area of Temiskaming.

Thornloe is pleased to offer mouth-watering
cheese curds available in a variety of flavours. Thornloe’s
Cheddar Cheese is available in a wide selection of ages
and tempting seasonings. We also have a variety of
specialty cheeses and a growing line of new products.
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Welcome Cheese Lovers to
Real Milk, Real Time, Real Cheese, Real Difference™

Cheese Pine River Cheese was created back in 1885

on the banks of the Pine River, near the shores of Lake
Huron in Ontario. Over the decades it has evolved from a
farmer-owned co-operative with a focus on quality cheese
into...a much larger farmer-owned co-operative with a
focus on quality cheese.

MONFORTE

“In a world gone mad for innovation and change,

it's the small pleasures that keep us sane. And in the
constellation of small pleasures that salve the mind
and nourish the body, what trumps the sheer sensual
deliciousness of a well-crafted cheese?"

Southwestern Ontario's premier artisanal cheese
company. We use only seasonal milk from responsible
practise.

At Monforte, we're convinced the small things do
indeed make a difference, that agriculture is best
practiced on a human scale, and that our cheeses, each
in its own way, reflect something a little deeper than the
technology behind mass manufactured food - a little of
the poetry and passion of life itself.
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THANK YOU TO OUR EXHIBITORS:

ABC (Animal Bedding Company) Inc.
1-877-921-9442

ABS Global (Canada) Inc.
519-272-4468

ADM Animal Nutrition
519-320-0832

Advanced Dairy Systems
519-656-2379

Agri-Nutrient Solutions
519-504-6725

Agri-Trac
1-877-966-3546

Allied Associates, LLP, Charted Professional

Accountants
1-800-661-1956

Alltech Canada
519-763-3331

Alpine
1-800-265-2268

Al’s Tirecraft
519-424-9865

Artex Barn Solutions
604-870-1000

Ayr Farmers Mutual Insurance Company
1-800-265-8792

Bio-Ag Consultants and Distributors
1-800-363-5278

Bio Agri Mix
905-876-6131

Bluewater Pipe
226-425-2111

Bobcat of Brantford Inc.
519-752-7900

Boehringer Ingelheim (Canada) Ltd.
1-905-639-0333

BMO Bank of Montreal
519-633-2204

Britespan Building Systems Inc.
1-800-407-5846

Brodie Ag & Industrial Inc.
519-242-4147

BSC Animal Nutrition Inc.
1-800-268-7769

Burgessville Grain & Seed
519-424-2147

B-W Feed & Seed Ltd.
519-662-1773

Can Grow Crop Solutions Inc.
1-800-353-3086

Canada’s Outdoor Farm Show
1-800-563-5441

Canadian Dairy XPO
519-838-0117

Canarm Ag Services
519-848-3910

CanWest DHI
1-800-549-4373

Cargill Animal Nutrition- Division of Cargill Limited
519-539-8561

ciBC
519-420-0756

Conestogo Agri Systems Inc.
519-638-3022

Crop Quest Inc.
519-348-1121

Daco Animal Nutrition
1-800-265-8570

Dairy Lane Systems Ltd.
519-666-1404

DairyLogix
519-290-7194

DCC Waterbeds (Advanced Comfort Technology)
608-709-2693

DeDell Seeds Inc.
519-203-2676
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Dey’s Equipment Center
519-688-0605

Donkers Agri Ltd.
519-349-2502

Dortmans Bros. Barn Equip. Inc.
519-247-3435

Dow Seeds
1-519-676-1323

Dowler-Karn Ltd.
519-842-4841 or 519-229-6300

DuPont Pioneer
519-352-6350

EastGen
1-888-821-2150

Easy Fix Rubber Products North America

1-877-247-4685

Elanco Animal Health
1-800-265-5475

EnviroNize
519-472-1441

Farm Credit Canada
519-539-9839

Farm Life Financial Planning Group
705-775-8000

Farm Power Equipment Inc.
519-582-3800

Farmers Farmacy
1-866-527-6229

Faromor Ltd.
1-800-960-4002

Floradale Feed Mill Ltd.
1-519-669-5478

Furst McNess Company of Canada Ltd.

519-485-7440

G.J’s Farm Equipment Inc.
519-424-9374

Gay Lea Foods Co-operative Limited.
1-877-342-3636

General Seed Company (2000) Ltd.
905-648-2101"

Genex Cooperative Inc.
519-766-4622

Grand River Robotics
226-383-7678

Grand Valley Fortifiers
1-800-567-4400

Grandview Concrete Grooving Inc.

1-888-447-6684

Great Lakes Storage 2002 Ltd.

519-469-9700

Grober Nutrition
519-622-2500

Halchemix Canada
905-982-2781

Harco AG Equipment
519-338-2923

Heartland Farm Mutual
1-800-265-8813

Heartnut Grove Inc.
519-264-2708

Honeyland Ag Services
226-377-8485

Horizon Seeds Canada Inc.
519-842-5538

iBarn Inc.
519-400-8816

Jake’s Welding Inc.
519-468-3676

Jaylor Fabricating Inc.
1-800-809-8224

Jones Feed Mills
519-698-2082

Kenpal Farm Products Inc.
1-800-265-2904

KLS Engineering Inc.
505-774-4307

Lamers Silos Ltd.
519-485-4578

Lely Center Woodstock
519-602-6737




Liquid Feeds International (1986) Ltd.
1-800-265-8335

Maizex Seeds Inc.
1-877-682-1720

Mapleview Agri Ltd
519-577-3730

Micacchi Warnick & Company Professional
Corporation
519-539-6109

MTS Environmental Inc.
1-800-294-9725

National Bank Of Canada
519-432-8371

Nature Feed Centre
519-424-2540

Norwell Dairy Systems
519-638-3535

NovaVive Inc.
613-771-1146

Ontario Harvestore Systems
519-469-8200

Ontario Ministry of Agriculture, Food & Rural
Affairs
1-877-424-1300

Ontario Soil Crop Improvement Association
226-973-3548

Oxford County Federation of Agriculture
519-852-8836

Partner Ag
519-934-2343

People Management Group
519-532-6570

Performance Dairy Centre
519-423-9119

Phibro Animal Health Corporation
519-830-5171

Pickseed
705-878-9240

PMT Inc.
519-748-5515/1-800-299-7904

THANNUAL

Post Farm Structures
226-971-3948

Professional Edge
519-652-2789

Progressive Dairy Operators
519-515-9956

Promat Inc.
519-456-2284

Protekta Inc.
519-528-5822

Quality Seeds Ltd.
1-877-856-7333

RBC
1-800-265-2012

Rombouts AG Services Inc.
519-425-0206

Roth Drainage Ltd.
519-656-2618

Schippers Canada Ltd.
1-866-995-7771

Scotiabank
226-228-6127

Semican Inc.
613-403-0655

Serval Canada
519-359-3036

Shur-Gain, a Nutreco Company
1-800-265-8507

Silo King Canada Ltd. (E.J. Equipment)
519-275-0299

Silo King Forage Treatment (J&S AG Supplies)
905-658-2263

South Easthope Mutual Insurance Company
519-655-2011

Stoltz Sales & Service
1-800-665-2151

Stonecrest Engineering Inc.
519-625-8025

Stratford Farm Equipment
519-423-6264 (Stratford)/519-423-6263 (Woodstock)



SOUTH WESTERN ONT.

Sun-North Systems Ltd.
519-527-2470

Superior Mat & Comfort Inc.
519-485-6202

TD Canada Trust Agricultural Services
226-979-2855

Total Rentals
519-421-2200

Vandenburg Equipment Service Ltd.
519-863-5719

VanRooy Mills & Associates
519-7554092

Veal Farmers of Ontario
519-824-2942

Veldale Farms Ltd./Dekalb
519-537-1139

Vetoquinol Pharmaceuticals
1-800-363-1700

YOU WORK HARD

TO MILKESUCCESS:

MAKEISUREIYOUR FARMIISTPROTECTED!

No matter how big or small your dairy
operation is, we'll find the best insurance for
your unique needs.

Contact our farm insurance experts for a free,
no obligation quote.

519.539.8600 | 1.844.747.7747
896 Dundas Street, Woodstock

BrokerlLink.ca

[ |
BrokerLink

Farm Insurance

N\,

Services available in Onfario through Canada Brokerlink (Onfario) Inc. ™8rokerlink & Design is  frademark of Canada Brokerlink Inc. used under license. © Copyright 2017
Canada Brokerlnk Inc. Al rights reserved

Wallenstein Feed & Supply Ltd.
1-800-265-8858

We Cover Structures Inc.
877-849-9049

WRC Purifying Ltd.
519-863-3000

W-S Feed & Supplies Ltd.
519-664-2237

Yantzi’s Feed and Seed Ltd.
519-655-2033

Zehr Insurance Brokers Ltd.
519-662-1710

Zoetis Canada Inc.
519-459-3000

Zolarayz
519-536-0259

Zuidervaart Agri-lmport Ltd.
519-393-8290

Dekalb Seed and
Custom Farm Services

VELDALE

ABMS LT n
Er -

&
#"‘?EH Vice ANO ©
Evert Veldhuizen & Jan Veldhuizen
714617 Middletown Line, R.R. 4
Woodstock, ON N4S 7V8
519-456-SEED (7337)/519-537-1139
evert@veldalefarms.com

www.veldalefarms.com




ACCELERATED
GROWTH

WITH

ESSENTIAL
Lipids“T Life

A unique bioactive
fatty acid technology
for immune system
support and healthy growth.

Thrive!
milk supplement

WET NURS€E’

MILK REPLACER

Calf Starter &
Grower Feeds

P 919-748-5515

2
nuEoCia-am WWW.pmtgroup.com

Specialized financial advice fo
help your agribusiness succeed.

RBC Royal Bank® has a dedicaled leam of account managers,
specializing in Anancial serdces foragriculture,

WOODSTOCK AGRICULTURE

Julie Vandendool
519-421-2447

Darrel Benbow
519-421-2450

Lois Hartley
519-421-2448

Cheryl McLachlan
519-421-2591

Tl weouruiiliza willi en e Ho speelisl day,
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Leader in
Tm,zt\nimal comfort
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Get the,
- BEST from
your forage! .




Meet our Agriculture Services Team

We know that farming is more than a business — it's a way of life. We are
committed to serving Canada’s farm communities by providing flexible financial
solutions that let you get on with the business of farming. We’'ll take the time
necessary to understand your unique needs. Together we can meet today’s
challenges and anticipate tomorrow’s opportunities.

Stephanie Szusz Rob Musselman
Relationship Manager Account Manager
Waterloo, Oxford, Perth East Oxford

226-220-9310 226-921-4629
stephanie.szusz@td.com rob.musselman@td.com

Todd Pemberton
Account Manager
Huron, Perth, Middlesex
226-919-6683
todd.pemberton@td.com

@ The TD logo and other trade-marks are the property of The Toronto-Dominion Bank. MO5336 (0415)
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Accounting

for farms like yours
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Manage finances easily with AgExpert Analyst

Simply enter your data and let the software do the rest. Track income, expenses, GST/HST and inventory,
and learn your exact cost of production. Customize it to do as much or as little as you need. And if you
have any questions, we have a support team ready to help you in person, online or over the phone.

fccsoftware.ca | 1-800-667-7893

J Farm Credit Canada e
//a‘ Advancing the business of agriculture Canada ’



