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We understand

FARMING

Our strong agricultural knowledge
and customized solutions help
business owners reach their goals.
Let us take care of your accounting
needs so you can focus on your
farm, your family and your life.
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THE PROGRAM:

9:00 a.m. Exhibits Open
Registration and Coffee

10:15 a.m. Welcome

10:20 Farm Safety: Best Laid Plans Can Go Astray
Craig Connell, Wicketthorn Livestock

10:50 Low Down on Lameness in Canada
Dr. Stephanie Croyle, University of Guelph

11:20 NAFTA Renegotiations: What is at Stake?
Kathleen Sullivan, Strategic Planning and Government Affairs

12:10 Hot Lunch featuring “Food from Our Farms”

1:30 Succession Planning Panel: Keeping Up with Change
Darrell Wade, Farm Life Financial
George Sinker, George E. Sinker LLB
Dwayne Scott, Wilkinson Rogers LLP
Franklin F. Famme, Famme & Co.

2:40 Understanding Butterfat Production in Today’s Dairy Cow
Dr. Dan Ganesh, Bos Nutrition Service

3:15 p.m. Speak your Mind!

Open microphone session with DFO Vice-Chair Murray Sherk;
Audience response system sponsored by Gay Lea Foods

3:30 Adjournment

4:00 Exhibits Close BORN ON THE FARM

Let us know how your day is going!
Follow and tweet using the hashtag: #WODS2018

Find us:n @ONDairySymposia g @ONDairySymposia

#SWODS2018
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The South Western Ontario Dairy Symposium is organized by Dairy Farmers
of Ontario through its Dairy Producer Committees in Essex-Kent, Lambton,
Middlesex, Elgin, Huron, Perth, Oxford, Waterloo, Wellington, Brant, Norfolk,
Wentworth, Haldimand, and Niagara counties, in cooperation with the Ontario
Ministry of Agriculture, Food and Rural Affairs.

Our committee is made up of the following people on behalf of their DPC Committees:

Brant County: Chris VandenBerg
Elgin County: Harry Schipper Reinoud Verhoef
Haldimand County: Alex Buist Lammert Dykstra

Huron County: Lorenz Guntensperger Tyler Hendricks

Lambton County:
Norfolk County:

Oxford County:

Perth County:

Waterloo County:

Wellington County:

Darryl DeGroote
Marcel Black
Jack Danen
Anita Heeg

Eric Veldhuizen
Mardine Pelders
Symen Cnossen

Dave Wagler

Simon Falkena

Mark Fraser
Marcel Steen
Steven Veldman
Catherine Agar

Dennis Noom

Wentworth County: Gordon Alblas
DFO: Murray Sherk
Technical Coordinator: Brian Lang
Past Program Coordinator: Jack Rodenburg

Past Secretary Treasurer: Flora Rodenburg

Event Coordinator Program Coordinator

Celeste Cook Marlene Paibomesai - OMAFRA

Email: Email: Marlene.Paibomesai@ontario.ca
southwestdairysymposium@gmail.com Phone: 519-846-3401

Phone: 519-274-9031

4 #SWODS2018
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FARM SAFETY: BEST LAID PLANS CAN GO ASTRAY

Craig Connell, Wicketthorn Livestock
SEE ATTACHED HANDOUT FOR MORE INFORMATION

Notes:

Farm Safety: Best Laid Plans Can Go Astray 5
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ALPINE K20-S™
DalrySqutlons POWERED BY gK-Tech.
THE ULTIMATE IN POTASSIUM TECHNOLOGY "
MORE K MORE HAY

YOUR TRUSTED SOURCE
OF QUALITY LIQUID FERTILIZER

ALvINEe  FOR OVER 40 YEARS

TANK RAPID K NON-BURN
MIXABLE UPTAKE SULPHUR

www.alpinepfl.com e 844-655-7467

Keeping the
farm going
since 1893

Helping Canadiany
Farmers TREAD

. « tirecraft. com

\hsrtusath SUPREME

AGRIBUSINESS INSURANCE

Dairy - Poultry - Beef - Grain - Hog - Equine - Hobby

MICHEI.IIII

7] AyrFarmers  519.632.7413 ———
afin E.‘,‘,f,',":l DDDDD 1-800-265-8792 ’ :

1™
-
SRR
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]

BLYTHE BRAE
FARMS

Quality soybean roasting for 30 years
Woodstock, ON
519-537-5105 www.soys.com

A financing solution that covers
all fields.

With Agri ReadiLine®, all of your farm borrowing needs
are looked after. One convenient product covers your
operating, equipment and real estate financing needs.

Talk to your BMO Bank of Montreal® representative or
visit bmo.com/business.

BMO &

We're here to help.

Knowledge. Clarity. Action

A great team supporting great
farm communities -

The pre-eminent accounting, wealth
and business advisory firm.

Chartered Professional Accountants

é N g BOSSY NAGY GROUP
<

1-888-522-2231 | bng-cpa.ca

The lightbulb wasn't invented |
by fiddling with candles. \\ p
You need to try something -
different if you want real \

improvements in your herd
health! =

Ocean Feed™ Dried Seaweed Meal
Floor Stock & Custom Premixes (with Bio-Lac!)
Redmond™ Natural Products
Bovi-Glo Liquid Vitamin & Mineral Supplement
Perma Guard™ Diatomaceous Earth

Helping farmers produce healthy
livestock & quality crops since 1982.

gl

BIO-AG

1.800.363.5278
info@bio-ag.com

Thank you to our sponsors!
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LAMENESS
IN CANADIAN
DAIRY HERDS

Lessons learned from the 2015 National Dairy Study

m— Stephanie Croyle, DVM

PhD Candidate, Univ. of Guelph

THE PROBLEMS

\
@)
=/
! Fariners- are Farmers have
O missin misplaced confidence in
2 9 /) 2outo their ability to detect

of cows in herds are of their mildy lame cows

mildly to severely lame lame cows

WHAT YOU CAN DO TO HELP

MORE » ®»
BEDDING

The odds of lameness
increase by 53% when
bedding depth is
0-1 inches vs 3 to 6 inches

TREAT mildly lame
Aside from casual cows to CONTROL
observation, regularly LAMENESS
LOOK for MILD lameness

NEXT STEPS/RESOURCES

Take advantage of
Lameness scoring opportunity to improve
PRACTICE VIDEOS @: your herd
www.nationaldairystudy.ca and mitigate risks

Practice scoring your
cows, or ask your
consultants for help

Low Down on Lameness
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~\ Boehringer
Il ngelheim

Mark Lemieux
Territory Manager, Southwestern Ontario
Cell: (519) 878-4767
mark.lemieux@ boehringer-ingelheim.com

Nathalie Newby
Territory Manager, Central Ontario
Cell: (289) 291-6009
nathalie.newby@boehringer-ingelheim.com

Mike Toner
Territory Manager, Eastern Ontario
Cell: (613) 290-2057
mike.toner@boehringer-ingelheim.com

DAY BN

YOU WORK HARD

1O MILK SUCCESS.

MAKE SURE YOUR'FARM'S'PROTECTED!

No matter how big or small your dairy
operation is, we'll find the best insurance for
your unique needs.

Contact our farm insurance experts for a free,
no obligation quote.

519.539.8600 | 1.844.747.7747
896 Dundas Street, Woodstock

[ |
BrokerLink

Farm Insurance

BrokerlLink.ca

Mixers
Are Our

BRIODIE o
. Specialty

AG & INDUSTRIAL INC.
N O

EW DUNDEE, ONTARIO

www.brodieagandindustrial.ca

’ Derek - Al - Steve
519.242.4147

X New Dundee, ON
info@brodie-ag.com ¢ www.brodieagandindustrial.ca

B-W FEED & SEED LTD.
Beyond Nutrition

Committed to serving Ontario farmers since 1966.

WWW.BWFEED.CA
New Hamburg, ON - 1-800-267-8194

Thank you to our sponsors!
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CANADIAN DAIRY

3971 Old Walnut Road
Alvinston, ON
NON 1A0

XPO > CANADIENNE
CANADESE XPO

1-800-353-3086

www.cangrow.com

|

Gét a Natural Boost
in Milk)Prodtiction'
ith%Fortissa'Fit &

& i

1 5

-

Specializing in Agriculture
and Agribusiness

To learn how Fortissa Fit can
boost milk production and
profit in your operation,
contact your Purina Dairy
Consultant or local dealer.

- Website Design

- Web Applications

- Digital Media

- Software Development

“ Purina ProActiv

A B8 Purina .
urina . 519.272.2385

cropcircledigital.com

10 Thank you to our sponsors!
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Labour Efficient and
Cow Friendly Barn Design

by Jack Rodenburg
and Harold House
519-290-7194

www.dairylogix.com

COW SIGNALS®|EfS
BOOKS |cf

who never stop growing.

().PIONEER

#NeverStopGrowing

"It's a matter of choice where
every sale is backed by service!”

Toll Free: 1-800-265-3435
Ph: 519-247-3435

REMBX

Centre City Ron Steenbergen Realty Inc
Centre City Phil Spoelstra Realty Inc

T Y
Centre City Realty Inc

ONTAR'O Independently Owned and Operated.

Your 1st Call
For Your Dairy Farm
Award-Winning Farm Sales

Thank you to our sponsors!
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The NAFTA Renegotiations: What's at Stake?
Kathleen Sullivan, Sullivan Public Affairs

Throughout his presidential campaign, then candidate Donald Trump promised to renegotiate
the NAFTA if elected. Once in power, the new President made good on his promise and in 2017
Canada, Mexico and the U.S. agreed to reopen the now 20-plus year old deal.

After six rounds, the renegoftiations remain on-going. As the parties focus more and more on a
handful of contentious issues, tfensions have grown and the outcome has become less clear.

In this presentation, we will discuss the origins and impact of the 2004 NAFTA, analyze the
objectives and motivations of the three NAFTA partners in renegotiating the deal and explore
the potential outcomes and fall-out from the NAFTA renegotiations.

What has motivated the NAFTA Renegotiations?
1989 Canada-U.S. Free Trade Agreement

On January 1, 1989 the Canada - U.S. Free
Trade Agreement (CUSTA) came into effect.
At the time, the CUSTA was the most
comprehensive bilateral trade deal in the
world.

Source: Theglobeandmail.com. September 29, 2012

1994 NAFTA

‘*‘g‘@‘ Just five years later on January 1, 1994, the
. NAFTA took effect, creating a confinental
trade bloc between Canada, the U.S. and
A F A Mexico. The NAFTA incorporated the
I J I provisions of the CUSTA, added new chapters

such as intellectual property, fransportation
NORTH AMERICAN FREE and investment, and added provisions for
TRADE AGREEMENT trade with Mexico.

Source: Agweb.com

AVERAGE ANNUAL GROWTH (%) Export Growth Under NAFTA 1993 to 2016
9.9 2.9
2.3 86 Since the NAFTA took effect, average annual
growth in goods and services frade has
4.5 4.5 expanded across all three NAFTA countries.

= §-i i*1 BB i*y] = Source: Export Development Canada
TOUS TO MEX TO CDA TO MEX TOCDA Tous

CANADIAN #i== AMERICAN MEXICAN
l* EXPORTS —=——— EXPORTS l‘ EXPORTS

NAFTA Renegotiations: What is at stake?
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NAFTA Trade Patterns Today

Canada and Mexico, in particular, are

I*I heavily reliant on the U.S. as an export
Canadian Exports [t destination. In 2015, 74 percent of Canadian

% of all Canadia 7 .
bosizsl b9 9% and 75 percent of Mexican goods exports

were destined for the U.S. Conversely, the U.S.
shipped only 16 percent of its goods to
Canada, and just 14 percent to Mexico.

Source: Visualcapitalist.com Source: IMF, LIS, Mackinac
Center, StatsCan, IEA, WardsAuto

” U.S. Goods and Services Trade Balance U.S. U.S. Trade Balance Under NAFTA

($Billion)

Historically, the U.S. has run a trade deficit
with its NAFTA partners. While the U.S.
currently has a trade surplus with Canada, it
continues to experience a significant tfrade
deficit with Mexico and several other
partners.

—Canada —Mexico . X
Source: Compiled from Table 1A and 2A Congressional

Research Service North American Free Trade Agreement
(NAFTA) May 24, 2017

The U.S. Trade Agenda

President Trump campaigned on Making

"NAFTA IS THE a ;Amderifjo f@(fof Adgoin, inc!rnging Telin(;in?jﬁngl
rade deficits and renegotiating trade deals
p WORST TRADE that he considered unfgir fo ’rhg U.S. While
DEAI_ MAYBE EVER Conodq gnd Mexico are focusepl on
SIGNED ANYWHERE" modernizing the NAFTA, the U.S. is seeking a
wrm W T

better deal.

_ F”FP Source: Canadian CEOs Brace for NAFTA Changes and
Trump and Trudeau Meet. Financial Post. February 13,
2017.

What are the major issues that have emerged as the NAFTA talks progress?

Trade deals involve dozens of issues impacting almost all aspects of an economy. Many of these
will be easily resolved. Within the NAFTA re-negotiations, however, a handful of issues are
emerging as critical to the future of the agreement.

NAFTA Renegotiations: What is at stake? 13
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Shar:&ggegguw:gican lthptario.,ICanatf? 1. Autos
= i el
g o oy A /f\ = Since NAFTA, North American auto
~ - production has shifted from Canada and the
“f wummanvanas U.S. fo Mexico. The U.S. has proposed major

changes to NAFTA auto rules of origin to

Michi ,US.A . .
ks e increase North American and U.S. content.

Mo

Source: Visualcapitalist.com Source: IMF, LIS, Mackinac
Center, StatsCan, IEA, WardsAuto

. 2. Sunset Clause

" The U.S. has infroduced a proposal for a 5-
year sunset clause, whereby the NAFTA would
automatically tferminate every five years
unless all three countries agreed to extend it.

Source: money.cnn.com

3. Buy American

The U.S. has pushed for greater access to
Mexican and Canadian public procurement,
particularly at the subnational level, while
placing limits on the U.S. public confracts that
can be awarded to Canada and Mexico.

Source: “Buy American” May Not be American. AIM.org

4. Dispute Resolution

The U.S. has proposed changes to NAFTA's
dispute resolution provisions including making
Chapter 11 investor-state-dispute measure
voluntary and eliminating Chapter 19 panels
that examine antfi-dumping and

© countervailing duty cases.

Source: farmfutures.com

14 NAFTA Renegotiations: What is at stake?
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5. Supply Management Market Access

The U.S. has proposed that, for supply
managed goods, Canada increase access
and eliminate over-quota tariffs over 10 years.
The U.S. has also proposed eliminating Class 7
milk and compositional standards.

Source:pixabay.com

What happens if the NAFTA Renegotiations fail?
The talks are far from over.

The U.S. has signaled a willingness to extend the negating deadline beyond March, recognizing
the July 2018 Mexican presidential elections. Soon affer that the U.S. will face its own mid-
term Congressional elections in November of this year.

Should the U.S. ultimately decide to withdraw from NAFTA it will need to provide notice under
that agreement, triggering a six-month notice-period. There is currently debate within the U.S.
over the President’s authority to unilaterally provide notice under NAFTA. Should he proceed,
legal challenges are expected.

Hoping for the best but planning for the worst, Canada has made clear it is considering potential
scenarios for a future beyond NAFTA.

NAFTA Renegotiations: What is at stake? 15
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AT GROBER NUTRITION WE'RE MORE THAN JUST MILK REPLACER.

Uy AR LTS et A ijro L‘ SoyChlor| Tasco

www.halchemixcanada.com | halchemix@halchemixcanada.com | 1-800-450-4756

GROBERNUTRITION.COM W [6] & f

' Leading edge
dairy nutrition

Your anlmal health & equ:pment speaallsts
! SR

www. farmersfarmacy com | 1 866 527- 6229

455 Dobbie Dr. Cambridge, ON | Open Mon-Fri 8 am-5:30 pm 1-877-625-4400 | www.grandvalley.com

16 Thank you to our sponsors!
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P BECAUSE
o NUTRITION
MA7 TERS.

www.jaylor.com
800 809 8224

P Complete methane digester
P> Dairies with 50-240 animals

P> Operationalin 7-10 days

MINI
DIGESTER

by [ MARTIN

' CONSTRUCTION RESOURCE

ENGINEERING | DESIGN | CONSTRUCTION | MANUFACTURING
Find out if a MiniDigester is right for your farm,
Contact John Hawkes (Toronto, ON) at 416.890.3992
martinconstructionresource.com

1015R ad, Wood: Ontario N4V 1E2

LELY CENTER WOODSTOCK

e live L el =

Tom Snyders Ryan Baxter Tonile Klooster
226.236.4698 226.228.2016 519.608.2886

WE PROVIDE QUALITY PRODUC fICES

TO AREA LIVESTOCK PRODUCERS

53797 Hwy 59, Burgessville O

ch&olﬁq[; (519)424 2540 P, -1 info@naturafesdcentrs.ca

& wwew naturefesdcentre ca

Thank you to our sponsors! 17
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Keeping Farmers
Farming

My Brother, My Father Audience Participation

I have discussed succession with my
family:

Your Goals

wre Our
Business . Frequently

. Sometimes — brief chats about it
. Never

. Only with the cows

B WN P

Audience Participation Common Concerns and Roadblocks

| feel confident | have a successor
and a plan for transition: Financial concerns

Fear of letting go

1. Yes Loss of control/identity
2. No Marital breakdown
3. Uncertain

Family conflict
Don’t know where to start

N ok wN e

Don’t have a successor

Sucession Planning Panel: Keeping Up with Change
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Audience Participation

Audience Participation

When we communicate it is:

1. Brief and has no purpose

2. Lengthy and has no purpose

3. Healthy; we are open about
farm decisions

4. Non existent; it doesn’t happen

Audience Participation

If we were to begin the process,
we would start by first asking for
help from:

Our accountant

Our lawyer

Our banker

Our financial advisor
A Farm Family Coach

unhwNE

Family Harmony — Farm Legacy

=

Leadership
Transition

Legacy

Communication

When we make decisions about the
farm it is:

1. Autocratic; dad calls the shots

2. Combination; mom/dad or
father/son or father/daughter

3. Collaborative; we discuss it
openly

4. We don’t make any until it’s a
fire

Continuity Panel Of Experts

WILKINSON V/
Accountant: Dwayne Scott, CPA, CGA [;\‘J YWGERS

Lawyer: George Sinker, LLB, FEA

Tax Specialist: Franklin Famme

Traditional Family Farm

Sucession Planning Panel: Keeping Up with Change 19
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Collaboration Audience Participation

We feel the succession process
should begin:

1. Atretirement age 65 or after

2. When someone offers me the
right price

3. When | am dead and gone

4. When there is a clear plan in
place

| ESTATE PLANNING |

| accounting |
sEelalalalesl:

Audience Participation Continuity Panel Of Experts
| feel non-farming and farming children vt i o1
should be treated: Accountant: Dwayne Scott, CPA, CGA h 1\‘ ,\, .‘i : ;:1 S

1. Fairly; they should be considered
because they are part of the family.

2. Equally; they are all the same family

3. Fairly at the end; my estate and Tax Specialist: Franklin Famme
non-farming assets

4. Equally at the end; all assets split
equally

Lawyer: George Sinker, LLB, FEA

l‘.mnm- & Co.

,pxC AFA

Case Study — Farm Overview Case Study — Discussion Points

Mom
and Dad
Farming Non -Farming
Child 2 Child 1

Agreements

Mom
and Dad
Farmmg Non -Farming
Child 2 Child 1

Ownership structure

South-Western Ontario dairy farm

500 acres @ $15,000/acre

How can we efficiently transfer

the farm through both

generations? Farmmg

How can we keep non-farming Child 1
siblings happy? s

How can we fund retirement )
lifestyle for mom and dad without
placing farm in financial trouble?
How can we structure the farm to
better handle the “what-ifs” of
life?

Equalization methods

Non-Farming Non-Farming
Child 2 Child 2

Tax planning for each

Farming
Child 1

Financial planning for mom

generation

and dad

Fair vs. equal

20 Sucession Planning Panel: Keeping Up with Change
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Case Study — Conclusion

Preparing the Next Generation

Farming
son2

Fixed value
preferred
shares

New Farm
Company

preferred
shares

Common
Shares

Common Shares
—

Loan to purchase shares

Buy Co. will owe a note payable to Farming Son 2

Audience Participation

The most useful thing | heard today
was:

1. The importance of early
communication.

2. Determining the ready, willing and
able factor of our family farm.

3. The need to seek professional
help.

4. Today made me more hesitant to
start.

CAFA Advisors — Farm Continuity Panel

N ‘ WILKINSON v
m Famme & Co. ROCERS

Darrell Wade
(705) 775-8000

George Sinker
(519) 245-1144
gsinker@bellnet.ca

Franklin Famme Dwayne Scott
(519) 271-7581 (519) 661-0990

ca on. .com

U 55\

Encourage communication

Early involvement

Provide coaching and training in the right environment
Share the stories of the business, family traditions
Discuss the vision together

Build a team of experts

W

Audience Participation

We have no clear plan but our first
step will be:

1. Have a meeting and discuss our
options.

2. Ask everyone in the family for
input.

3. Forget about it for now — we
will sort it out later.

4. Call a professional for guidance.

Sucession Planning Panel: Keeping Up with Change 21
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Meet our Agriculture Services Team

We know that farming is more than a business — it's a way of life. We are
committed to serving Canada’s farm communities by providing flexible financial
solutions that let you get on with the business of farming. We'll take the time
necessary to understand your unique needs. Together we can meet today’s
challenges and anticipate tomorrow’s opportunities.

Stephanie Szusz Rob Musselman
Relationship Manager Account Manager
Waterloo, Oxford, Perth East Oxford

226-220-9310 226-921-4629
stephanie.szusz@td.com rob.musselman@td.com

Todd Pemberton
Account Manager
Huron, Perth, Middlesex
226-919-6683
todd.pemberton@td.com

* The TD logo and ofher rade-marks orethe propety of The Toronto-Domiion Bonk, M0S336 (0415)

YEARS
1966-2016

VELDALE
e d Y
ngMS LTp

R/e) %

S
‘SERvicE ANP

Evert Veldhuizen & Jan Veldhuizen
714617 Middletown Line, R.R.4
Woodstock, ON N4S 7V8
(519) 456-SEED (7337)
evert@veldalefarms.com

Quality Seeds®

www.veldalefarms.com

www.wfs.ca
1-800-265-8858

Thank you to our sponsors!

WRC PURIFYING —

WATER TREATMENT & PUMP SPECIALI
B

4 PALMER ST. E. | P.O. BOX 366 | NORWICH, ON.
@ (519) 863-3000 | @) (519) 863-3155

IMPROVE YOUR FARM’S WATER QUALITY - JUST A
PHONE CALL AWAY!
Water Treatment
Water Softeners Iron Filters Reverse Osmosis

Hydrogen Peroxide Systems
Oxidizes Iron & Sulphur Adds Oxygen to Water

Oxyblast Systems
Health Benefits Better Production Reduce Antibiotics

Mezutizer
Improve Livestock Health Remove Sulphur Taste Correct Well Water
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new - lifé mills

A division of Parrish & Heimbecker, Limited

We believe that proven animal nutrition
and optimal species management can
result in profitable performance.

www.newlifemills.com
519-845-3318

W@RLD
PERFORMANCE...

Thrive!
WITH milk supplement
ESSENTIAL . :
Lipids “T Life s WEITECe
EL4L PMX

LEGEND-MAKER
DEFIANT GYPSY

3 Year OLD - 3™ PLACE AT
WortLD Dairy Expo

UDDERIY\SAFE

Growing Safe Farms

Udderly Safe is your HR, Health and
Safety Program on the Farm.
It includes policies, procedures and
training, via online software.
All managed for you!

To speak with your Udderly Safe Team
contact us:

Danielle Pasztor
danielle@peoplemanagementgroup.com

C: 519.802.9646
T: 519.532.2508

e Leader in
n Animal Com

Thank you to our sponsors!
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Understanding butterfat production in
today’s dairy cow

Dan Ganesh, Ph.D.
Bos Nutrition Services Inc.,

Introduction

= Why continued interest and what exactly is butterfat?
= Pools of butterfat

= Prevention of butterfat depression

= Manipulating pools of butterfat

= Recent tools

= Take home message (s)

2 2
. . .
Milk fat Dairy Breedsin Canada - 2016 But what is milk fat?
Preduction Vels e by Breed
a5
Holstein
3% of natonal herd N
10,512 1 vk 5
| 390 %, 327 % proter 35
——— s
?“L‘“ i doa 25 Total Fat,
" 7% protuie i 5 2 e.g. 4.1% —— >
— )
- — s Triglyceride
— e 05
L8P0 3,42 % prctale ) 421 % 2 358 W postun
- ® Glycerol Fatty Acids
) Source: Canadian Dairy Information Centre )
—_——

Milk fatty acids stored as Triglyceride. Why? Stable
MA@ VAAVAY

&, v Me
AN AMAR
Glyeeral Fatty acids L'xrui molecule
I
o H—C—0—C—R
H—J"—on no-g—w g
H—g—oM =+ o B | = H=g—0=C—R"
H—¢—oH 2
" Ho_g_n... H—¢ —o—d_g~
-
glycerol 3 fatey acids ; "‘9':";"""‘"

Understanding Butterfat Production in Today’s Dairy Cow
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Side bar: What is a fatty acid? Fatty acids
.30, tty C1o:1 7t
- Building block for fat Cio1 omega3
omeen
= Nomenclature -
pe—
W CoHonoEowowow
D S A W Y W B
| /y Designation Bentshapelowers  Straightshape = ¢“ T ({7 T T o
Cz2:0 Melting point increases melting L L L AL A L L A
H — — point L
( : ( : 4 % o0
| "
— v N HHHH HHH
= r N
H O-H Wiy TR
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) Milk synthesis in the mammary gland of dairy cow Strucken et al, 2015 e 2015

Fatty acid analysis of Milk

Milk Fatty Acids Analysis: n
Sample from Elora Dairy, Jan 15, 2018, AM Milking
Milk Fat 4.37%

Glycerol ~ 0.22%

Fatty Acids: 4.15%

Fat% 4.37
[Fatty acids (FA), % 4.15
Saturated FA, % FA 60.1 2.62
MUFA, % FA 19.8 0.82
PUFA, % FA 2.7 0.11

- I Activation Labs, 2018
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Origin of Milk fat

= Three key sources or ‘pools’

So Whel'e does milk fat come from"‘ « From Volatile Fatty Acids produced in the rumen

+ From the Diet

« From Body stores (Adipose tissue)

Key Fatty Acids produced in Rumen — Short Chain Fatty Acids :
Acetic, Propionic and Butyric: Major energy source for Dairy Cow

Rumen

Forage
o0&t /\‘ INTESTINES g‘r‘;:i‘s"‘ 7 Udder
Forage x Min, Vit C4-C17
: — ‘

> [Sorc)
freo. S Fats in feeds

AUMINAL
WALL

poaral
BLO00
To e oo
) Hayat, 2014 )
. . = o . .
H O 50760 7% Aceic Acid Milk fat is also the source of Odd and Branched Chain Fatty
| | : — A
N S| T Acids (OBCFA) &)
| = Noted human health benefits
H MILK FAT SYNTHESIS (up to = Function of Rumen Microbial Action
HHH 16C) by de novo synthesis in = Imparts unique properties to milk fat
oo //O / mammary gland
H- 9 _? i C|: i C\ 0dd chain Fatty Acids >CLA, DHA, EPA
*: o e s Lo e "

HHH O-H 5-15% Butyric Acid T
o
H H o
o 2
| % MILK LACTOSE
T 5
2 H H g—=H 30-40% Propionic Acid L]
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The Odd and Branched Chain Fatty Acids 1 Lo . . 1
OBCFA positively related to rumen Microbial N flow
B Viaeminck ef al / Awimal Feed Scivnce and Techookogy 117 1 2000) 386417 7
Fora
oo Fatty acids 5 W
Grains in Rumen BRI 9 0 3 5 ey
Bacteria ‘E_ g ooy T e
| Cell Walls i3 R
§
= e
.
o5
i
FAT STORES g
(Adipose Tissue) = )
S \\_' 0 0 40 s
" Clp_, C&S milk sacretion of odd and branched-chain fatty ackls
C o i o
3 - g 6 Relason herw chas fairy aciids and duodenal Bow af mis
(dain drem Cahrins ¢4 0 L]
2 2
Dairy Cow Elora Bulk Milk - Jan 15 AM Milking Percent of Total FA % - . . . . .
a0 Butyric 20 De Novo Synthesis — from rumen microbial fermentation 9
IC6:0 H i 2.2 . + s
80 O;;:O?: 16 Dairy Cow Elora Bulk Milk - Jan 15 AM Milking, ACT-LABS
IC10:0 Decanoic 3.9 % of Total FA
[C11:0 [Unds i 0.5 . . B : 2
C12:0 Lauric 4 Unique gg'g H“;yl;‘lci oo 2’2
Cug:0 Myristic 15.2 Properties CXANGIC, LAPIoe
Ci5:0 [P d i 1.8 C8:0 Octanoic, Caprylic 1.6
C15:1 lcis-10-P d 0.0 IC10:0 IDecanoic, Capric 3.9
Ci6:0 [Palmitic 35.8 Target ” %
C17:0 n d ; 1 Marketin C11:0 [Undecanoic 0.5 34.7%
IC18:0 [Stearic acid methyl ester 6.0 9 IC12:0 ILauric 4. L
18:1n9¢ Oleic 16.6 C14:0 Myristic 15.2 1.44 of
18:2n6t Linolelaidi 0.1 Genomics . istolei 4.37%
C18:2n6c__[Linolelic 18 C14:1 Myristoleic _ 14 Fat
IC18:3n6 y-Linolenic 0.0 C15:0 IPentadecanoic 1.8
IC18:3n3 IL innlpnin i 0.6 C15:1 ICis-10-Pentadecanoic 0.0
C20:5n3 E 1 (EPA) 0.1 C17:0 Heptadecanoic 11
C24:1 INervonic 0.0 - B
_UC22:6n3 [Docosahexanoic (DHA) 0.0 Activation Labs, 2018 ) C17:1 Cis-10-Heptadecanoic 03 ||
~A22:6n0 Jocosahexanoie — S ——
iDairy Cow Elora Bulk Milk - Jan 15 AM Milking |% of Fatty Acids (g/100)
< |C18:0 [Stearic acid methyl ester 6.0 4
. o . . |C18:1n9t [Elaidi 14
Mixed Fatty Acids. Sources : Diet and Rumen Fermentation (Clgiinse leie 166
18:2n6t ILi idi 0.1 >18C
[C18:2n6¢ [Linolelic 1.8 Source:
£20:0 Arachidic 0.0 Diet and
|C18:3n6 y-Linolenic 0.0 Adi
|C20:1 |Gadoleic 0.1
Dairy Cow Elora Bulk Milk - Jan 15 AM Milking, Can [Linolenic __ o
ACT-LABS 20:2 is-11,14-Eicosadicnoi 0.0 [ 26.9% or
fc22:0 [Behenic 0.0 1.12 of
% of Total FA % IC20:3n6 is-8,11,14-Eicosatrienoi 0.1 % Fat
. 38.4% ©22:1n9 [Erucic 0.0 4.377 Fal
C16:0 [Palmitic 35.8 £ [c20:3n3 is-11,14,17-Eicosatrienoi 0.0
. or 1.59 O 23:0 Tricosanoic 0.1
C16:1 [Palmitoleic 2.6 4.37% Fat (C20:4n6 [Methyl cis-5,8,11,14-ci i 0.0
|C22:2 is-13,16- ienoie 0.0
|C24:0 [Lignoceric 0.0
|C20:5n3 |Ei ic (EPA) 0.1
i+1 H H "24:1 [Nervonic 0.0
Palmitic fat dietary supplements can add to this Pool e | YT o
) . Others | 6.5
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Origin of Milk fat 3 a5 Tools
= Three key sources or ‘pools’ S be, e’,(“@ . N
» From Volatile Fatty Acids pmduceg Qe\ o\x‘ - Photoperlod realities
+ From the Dict \(\65?’ 0\“‘ CGS od “\\\Y\ = Prevention of Milk Fat Depression

' @3”5 @6@\0&\% axn o . Enhancing 1Mi'lk 1Fat?1
of e\ ) = Recent analytical tools
“ m % \‘\ 6 + Feed: RUFAL analysis

Y\ « Milk : Bulk Tank Testing for Fatty Acids

CanWest DHI, Cant 2017

Milk Fat & Protein Percentage, 2002-2017

i L
4 4
. . o FennState
ses . -
Increases in milk fat. Milk fat is affected by many factors:
= MILK IS AN EXCRETORY PRODUCT
* Fatty acids Nutritional Factors Non-nutritional Factors
+ Palmitic Fat (C16:0) Supplements have become very popular
«  Will increase Milk Fat ( including 16:0 ) and Milk Yield genetics
= In Fresh cows, concerns with Palmitic Fats fiber in the diet T
staga of lactation
« In fresh cows, Palmitic fats will increase milk and milk fat, partially due to increased body specific feeds = -— o
condition loss (Lock and de Sousa,2017) — v season
- Stearic Acid (C18:0) or combination of C16:0 and C18:0 increase Milk and Milk Fat feecing surategy _—— | Milk fat e
without excess body condition loss lonophores /
= Genomics TN ambiest tompersture
« Genes associated with particular Milk Fatty Acid production have been identified
Rarely is low milk fat caused by a single factor on a farm!
) ) See Handout on Nurition List Harvatine, 2017
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Theories for milk fat depression (MFD)

= 1. Reduction of milk fat precursors responsible for ‘de novo synthesis’,
namely acetate and butyrate (beta hydroxy butyrate)

= 2. Insulin-glucogenic theory

= 3. Biohydrogenation theory: certain trans fatty acids cause a milk fat
depression by inhibiting ‘de novo synthesis’ in the rumen, via down-
regulation of the genes responsible for this synthesis

General today is cc ion of 2. and 3. Some still

believe 1. plays a role

IN RUMEN

linoleic acid Altered ?AIf‘/fCOW: ‘o
is-9, cis-12Cy,) ™ athwa ust a few grams of trans
s e 10, cis 12 CLA depresses

~ ~a de novo synthesis

trons-10,¢is-12 CLA | What causes this

pathway?
' ;

cis-9, trans-11 CLA

- Unsaturated fats
(PUFAs) Especially with
HIGH STARCH

trans-11Cy, trans-10C,,
% - Acidosis from excess
H fermentable
carbohydrate
Stearic Acid C18:0 Stearic Acid C18:0 - Acidosis as result from
Grilnari and Bauman, 1999 heat stress
@ - Lack of effective fibre

MILK FAT NORMAL  MILK FAT DEPRESSED

The mammary gland is acutely responsive to
bioactive CLA isomers

REALITY: RISK FOR FAT DEPRESSION OMNI-PRESENT

Infusion There is a Continuum From
3 “High” to “Low” Milk Fat
g 3 =
= Cis0, Tans 11 CLA trans-10, cis-12 CLA
x 25 & Control
= . O cis9, trans-11 CLA
© trans-10, cis-12 CLA
15 =T —T —TT
2 1 1 2 3 4 5 6 7 8 manival vary Low
b *ilk Fat Ml Fat
2 Each herd and each cow is somewhere on
this continuum!! HARVATINE, 2016
Baumgard et al., 2000 A,
IN RUMEN
linoleic acid Altered . .
(cis-9, Gs-12Cpa) ~ ~ _  pothway What stops this altered Role of HMTBa/MHA (methionine analogue)
b pathway?
Sa -
cis-9, trans-11 CLA trons-10, ¢is-12 CLA E‘:ztllﬂi size * Feeding rate of 25 g/head/day
‘ H - Alimet/MHA = Helps counteract milk fat depression by reducing production of trans 10 18:1
v - Balanced rumen
trans-11Cy trans-10C,,,, Tools = Increases OBCFA (Baldin et al., 2016)
: - Ration balancing
v - Proper feed
Stearic Acid C18:0 Stearic Acid C18:0 management

Heat stress mitigation
- Cows- RUFAL analysis

Griinari and Baumaa, 1999

MILK FAT NORMAL MILK FAT DEPRESSED-

Trade Name: Alimet, MHA
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High producing cows ~con HMTBa maintained
benefit more from HMTBa PRI oo higher Milk Fat

- = - oo hange b b yield o
Response = HMTEa — Control ) honse
* Respanse on 635 was correlated with pretrial milk oo i
il S HMTDa 03
vinge

MR Pt Besgonse, Mk Fat Viakd Recpanes, kg/ @
g Fagseva0n setqWeon

al
|

Mtk fat, %

Mitk Fet, yield

et R Y, e

Harvatine, 2017

HMTBa Increased Milk OBCFA during moderate risk phase for fat
depression

£ oncra *

20 0 o 10 20 E 40

Change Relative to Control (%) Baldin et al., 2016

»
Recent tools RUFAL — Rumen Unsaturated Fatty Acid Load
= RUFAL analysis of Feeds (Jenkins, 2016) = Sum of 18:1, 18:2 and 18:3 Fatty Acids in Feed
= Fatty acid analysis of Bulk Milk Tanks (Barbano — Cornell University, Dann- ® If > 3.5% of Dry Matter, Risk for Fat Depression is High
Miner Research Institute, St. Albans Dairy Cooperative).
= Risk high with vegetable, polyunsaturated fat sources
= Linoleic C18:2 is highest of the 3 (most prevalent fatty acid in vegetable
sources)
2 )]
TMR Ration Analysis, Fatty Acids DAIRY ONE FORAGE LAB = @.
A ranara
Parcant of Totw Fany Acds Praccens of vy Mamer
™ 0.00 —
0.22 aot 2
cs? =
0o -
014 T
o0 T
208 -
.50 .l:
201 ¥
0.00 ——
Lignocence 0.0%
Ottve 016
Total Futty Acis 4a5s
—u -
P :
RUFAL 40
2 )]
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Bulk Tank Analysis of Fatty Acids ' But what is milk fat?

= Use of the 3 pools (De novo, Mixed and PreFormed) to help assess source of fat 5

Glycerol ~ 0.23
depression on dairy farms 4 SR
B -
3

Milk Fatty Acid Origin 25 N
De novo Mixea Preformed ) Tri- Fatty A
glycerides acids
1s 4.1% 3.87%
,(, ' De Novo
05 1.32
¢ Milk Fat,% Milk Fat, % Milk Fat, %
2 2
- 40 Holstein Farms 2015
0 s : : : St Albans - Fat
EStabllShed gUIdellnes for various groups Of fatty aCIds H vow want a far test = 175% fan b bulk ank with Wekorias, then che de nove farn:
b o groams per 100 gramms of mill werds o b - 042510 =il
at 13T - 140 2
W - 5eei s et
Table Belaw: Suggested alarm values for farty acid metrics in bulk tank milk for Helstein herds with TR o
a goal of 3 8% fut =
Milk Component i Units Alarm Value i 30 Farms Holstein Farms 2015
Fal % <34 of farm's goal a0 St Albans - Fat
De novo fatty acids [OEN) /100 g milk <08 e a0 st i bk L i Horin, e
#tixed angin fatty acids M) §/100 g milk <13 TreNavo g/ 10 mills i ey el :_.I-.:;.M..j‘.].n -2
Proformed faity acids [PREF) /100 milk <13 or71.6 - T e
index [DBOND) DOouble bonds fatty acid =031 ¥ '*,’.’_",‘,;5‘,"" s
‘lv. o
el |
Need to develop similar metrics for Canadian Dairy —
Farms Barbano, 2016
Dann, 2017 T
) pl [hone + Mized - 3100 g indk
» »
Four Dairy Farms in SW Ontario, Sept 2017 High De Novo Herds(Dann et al., 2017)
ALARM
Bulk Tank Farm 1 | Farm 2 |[Farm 3/Farm 4| VALUE = Provide more physical effective fibre (> 21% DM)
de novo 0.62 0.81 0.81 0.75 <0.80 = Less than 3.5% dietary fat
mixed 1.09 1.33 1.23 1.50 <1.3 = More likely to deliver feed 2x/day in freestalls, and up to 5x/day in tiestalls
>C18 1.23 1.35 1.14 1.34 <13o0r>1.6 = Provide 18 inches or over of Feedbunk space /cow
Butterfat,% 3.54 4.20 3.90 4.25 <3.80 = More likely to stock at < 110% density
Fatty acids,% 2.98 3.54 3.23 3.64
de novo + mixed 1.71 2.14 2.04 2.25 <2.25
2 2
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Can We Use Milk Fatty Acid Metrics to Make

Decisions On-Farm?

- Problams with

ruman function?

- Kewp up the good
wark|

42 1. fesdinglote of + Good ruman function
fa? —
4, .
9 1|e overstocked? et
F28 — T
- * Yoo much fat =
336 . + May consider feading
e rumnior starch? rumen irar Fat?
3.4 |7 e Sl pabicr + Thin caws?
+ Managament s
sy || aecting fesding
' behaviar?
10
060 070 080 0% 100 110

De Novo FA, g/100 g milk

Dann et al., 2017

Take home

Milk Fat Production and Composition in the Dairy Cow is complex, but
intriguing

It is the component most prone to variation (mainly De Novo), but has
responded to economic incentives

It provides unique opportunities to provide niche markets

Bulk Tank Testing, RUFAL, HMTBa are added tools to assist with butterfat
production and rumen health
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"YOUR ONE STOP SHOP FOR FEED,
GRAIN ELEVATOR, CROP INPUT
" SERVICES AND MUCH MORE

Commltted to serving the Agricultural Community
\Smce 1958

TAVISTOCK
Tel: 519-655-2033
Fax: 519-655-2463

BRUNNER
Tel: 519-595-8251

Toll Free 1-800-387-2033

0. S

www.yantzifeed.com

General Seed Company

| DairymansChoice@

AnimalPro

PRODUCTS INC

1-800-420-3633
www.animalproproducts.com

Thank you to our sponsors!
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You Milk. We Help.

Dairy farming today means measuring every
input — including advice. Our Agriculture Banking
Specialists know the challenges and rewards of
milking a herd and keeping the cream.

Talk to one of our Agriculture
Banking Specialists today

Julie Vandendool
519-421-2447

Lois Hartley
519-421-2448

Cheryl McLachlan
519-421-2591 %

Visit rbc.com/agriculture RBC

Darrel Benbow
519-421-2450

® / ™ Trademark(s) of Royal Bank of Canada.  vPs99973 109189 (11/2017)

Working together to build

a stronger community.

At South Easthope Mutual,
our policyholders are our
members. That’s what
keeps us strong!

Your needs and your goals
are our priority. So when
you succeed, we succeed.

That’s why after 146 years,
South Easthope Mutual is
still here for you — today
and tomorrow.

FARM HOME AUTO BUSINESS

SOUTH
EASTHOPE

MUTUAL INSURANCE

Working together for insurance that works.
1-800-263-9987 | southeasthope.com

SiLo-KING

FORAGE & GRAIN TREATMENT

Since 1968, Agri-King has been committed to
providing the highest quality forage and grain
treatment solutions for producers across the
country. Silo-King® retains more nutrients and
energy, while reducing heating, seepage and dry

matter loss to provide you with improved feed
efficiency and better profits.

For more information or to set up a meeting
with one of our area managers,
call (800) 435-9560.

Neil Wideman
519-577-6893

r AGRI-KI NG>
KEY TO PROFIT
800.435.9560

®

AGRIKING.COM
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STORECRECT

ENGINEERING

agricultural | ¢

toll free 1 .855.625.8025

www.stonecrestengineering.com
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FOODS FROM OUR FARMS . ..

This year marks the 14™ year of the annual “Food from our Farms” portion of the South Western Ontario Dairy
Symposium. Every year, our committee seeks out for new, local and innovative dairy products that have entered

the food market that focus on providing consumers with new Canadian dairy options. These products have been
graciously donated by your industry partners in the food-processing sector with the goal of closing the gap between
the processor and yourself, the dairy farmer. We thank these companies for donating products to the symposium and
providing us with information on their company. These companies have been able to produce products that give the
dairy industry the opportunity to diversify, expand and strengthen our markets.

This year, once again we have a very exciting line-up of dairy products including milk, ice cream, yogurt and of course
cheese! Enjoy!

Our goal was to focus on the local processers, both large and small, when
ea seeking out food products. With consumer demand for dairy products growing
at unprecedented rates, dairy farmers and processers are looking to improve
BORN ON THE FARM efficiencies in production. No stranger to the dairy industry,

Gay Lea Foods Co-operative Ltd. is supplying the milk this year. With the
recent introduction of their new logo, Gay Lea Foods Co-operative enter 60 years as Canadian dairy co-operative.
“We’ve been on a fantastic trajectory, as plans to expand our foods and ingredients business have taken shape
through multiple acquisitions and a persistent strategic focus on innovation, ingredients and industry leadership,”
President & CEO, Michael Barrett added. “Now it’s time for our brand to embody the business we’ve become and the
direction we’re heading.” Proudly supporting the 100% Canadian Milk logo, today they will be providing the traditional
2% white milk and Chocolate milk. We thank Scotiabank for sponsoring the milk purchase once again this year!

Yogurt is a growth sector that appeals to taste, convenience and health.
Shephard Gourmet Dairy will be providing their new product, SKYR Icelandic
Yogurt. SKYR (pronounced Skeer) is a traditional Icelandic yogurt that has been ™
produced since the days of the Vikings. With a velvety smooth yet thick texture, =1 Gourmet
SKYR yogurt is higher in protein compared to other yogurts with 22 grams of W

protein per 175 gram serving. Shepard Gourmet Dairy, located in

St. Mary’s, has generously donated their SKYR yogurt today in their flavours

Vanilla, Strawberry and Blueberry (also available in plain). Shepherd Gourmet Dairy was born in 2002 in a
7,000-square-foot facility in Tavistock, Ont., where Stew managed operations alongside a small team. As the business
grew, it expanded into co-packing cheese for other companies, as well as manufacturing its own Shepherd Gourmet
Dairy branded line. However, in April 2008, tragedy struck when the plant was lost to a devastating fire.

oy shepherd

After considerable long hours and sleepless nights, by 2009, Stew was operating in a new 13,000-square-foot facility
in his hometown of St. Marys, joined by his wife Alison, daughters Krysten and Dayna, and future son-in-law Jon.
They focused their attention on making sheep, goat and cow feta. Stew travelled to Greece and worked with cheese
makers, learning the fine art of making traditional feta cheese.

Today, Stew and his family, along with a growing team, operate a total of 70,000-square- foot owned and leased BRC
facilities making high-quality feta cheese, ricotta, and the newest product to hit the Canadian market, SKYR Icelandic-
style yogurt. SKYR, pronounced “Skeer,” has long been enjoyed by Northern Europeans, and now Shepherd Gourmet
Dairy is bringing this high-protein, great-tasting treat to Canadian consumers using only local Canadian Milk.

I Scream for Ice Cream! Welcoming back to the “Food from our Farms,” Kawartha Ice
Cream will be providing a couple of their favourite flavours! This past year, Kawartha
sl Dairy marked their 80" anniversary as a 100% family owned company providing
100% Canadian Dairy products to consumers. Situated in a bountiful farming region
I{awal‘ th ad of Bobcaygeon Ontario, the dairy receives deliveries of fresh milk dairy, most of

2, rd which is from the local area and all of which is from Ontario farms. The members
of the Crowe family would like to take the opportunity to thank both their loyal
Fresh, by Nature.*® customers and the farmers who supply them. Without their support over the years,

the company simply could not have grown and prospered the way it has.
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OXFORD COUNTY CHEESE TRAIL

More cheese, exciting flavours and new experiences.

Why a Cheese Trail?

At its peak, there were 98 separate cheese factories in Oxford
County. Today the Oxford County Cheese Trail features cheeses
from 5 cheese makers and the community is also home to Sapu-
to, Agropur, and the Springbank Cheese Company. Our present
and our past is dairy. Area farmers produce over 1 billion glasses
of milk annually. We have a statue for a top butterfat producing
cow and 2 versions of the Canadian Jersey Association logo were
made by Oxford artisans. In 2015, four area cheese makers were
nominated for the Canadian Cheese Grand Prix, and three came
home with an award. Our rich history in dairy and cheese can
been seen throughout the County
when you dine, visit a museum, art o
gallery or attend a local fair. Learn = \\

why we are Canada’s Dairy Capital! /OW
This year, we have cheese donated from a couple of the cheese makers on the cheese m
trail including Mountain Oak Cheese, Bright Cheese and Butter and Local Dairy. w
Additionally, we have Armstrong Cheese, which is made in Tavistock, at the Saputo

plant. Extending just outside of the cheese trail, Stonetown Cheese, of St. Mary’s, ‘\
has also graciously donated cheese.

BUY LO'EAL

i AL
- -
5 =

For more information on the cheese frail visit: www.oxfordcountycheesetrail.ca

At Mountainoak Cheese, we strive to stay true to our roots making

high quality products using only the best ingredients.To achieve . )

these high standards, we make sure we are part of the entire Stonetown Artisan Cheese is an on-farm cheese plant located

process. in St. Marys, Ontario. Our cheese is hand crafted alpine style
cheese, low in sodium and made with fresh whole cow’s milk

We plant our own seed, care for and harvest our own crops. We from our family farm. In order to obtain a great taste, the milk

treat our animals with respect and personal care. is unpasteurized and has no additives. This ensures that the
cheese is pure and natural. The cheese making process is

We help take care of our environment, leaving the smallest very similar to how cheese has been made for centuries in the

possible carbon footprint by producing our cheese right here on mountain dairies in the Swiss Alps.

the farm with no extensive travelling or cooling. Just our own pure

milk right into the final product.We seek to create an environment From our family to yours, we look forward to making the small
rich in potential for our employees. We are a family. moments in your life that much richer, one cheese slice at the

time.
And finally, we work to bring to our customers a cheese of the
highest quality, made with only whole ingredients and a traditional
dutch recipe. Each cheese is handled with care daily, aged
naturally, bringing out the best characteristics of our milk and the
work that has gone into each step.

Cheese, the spice of life!
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The Original / U'original

SINCE/DEFUIS
1874

Bright Cheese & Butter was established in 1874
by a group of local farmers who realized they had a
surplus of milk each month from their livestock. Since
then, not much has changed. By the turn of the twentieth
century, cheddar had become Canada’s second largest

export and there were 1,242 cheddar factories in Ontario
alone. Bright Cheese is the oldest remaining of these
cheddar factories and we haven't even moved... Were in
our original location from 1874!

To this day, we are still providing quality dairy
to the Ontario region. We are well known for our all
natural, naturally-aged cheese made with 100% local
milk. Our cheeses are made the old-fashioned way with
customer service at its finest. Bottom line, you've never
tasted cheese this pure, and the proof is in the product.
We can’t wait to serve you and your family!

ong:

In 1902, cheese artisans in the village of Armstrong, B.C., founded the
Armstrong Cheese company. Their mission was to create the finest
quality cheeses in the land. Using fresh local milk collected every
morning, they crafted cheddars so exquisite that Armstrong name soon
travelled well beyond the meadows of their small community.

As the reputation of our cheeses spread nationwide, our experts have
maintained their traditions to carry on their craft with the same old
fashioned care and attention to detail as earlier artisans in the past.

For over a century, not only have our cheeses delighted Canadians, but
they have also won various awards around the globe, including Best
Cheddar at the World Championship Cheese Contest, and the Canadian
Cheese Grand Prix.

Today, our master cheese makers continue to create premium quality
cheeses that are just as wonderful now as they were over 100 years
ago.

Today, the Armstrong label is owned by Saputo and is made at the

Sapido

cheese plant is Tavistock, Ontario.

Local Dairy

Fresh Local Products.

Local Dairy
Since 1960 Local Dairy has been committed to bringing only

the most natural and fresh products to our customers. Local
Dairy products are made from 100% natural milk ingredients
and deliver a fresh food experience.

La Vaquita
For About 3 decades years our customers have trusted us to

provide the most natural and fresh dairy and cheese products.
Our La Vaquita products deliver an authentic Latin American
food experience, true to the flavours of the region.

Asli Products

Using traditional methods and the simplest of natural
ingredients we deliver the finest range of Indian dairy and
cheese products. We maintain a rich, authentic Indian flavour,
free from additives and preservatives and are a popular healthy
choice.
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DAIRY
FARMERS
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THANK YOU TO OUR EXHIBITORS AND SPONSORS:

ABS Global Canada
1-888-785-7883

ADM Animal Nutrition
800-567-7692

Advanced Dairy Systems Ltd.
519-656-2379

Agri-Nutrient Solutions
519-504-6725

Agri-Plastics
1-905-643-6278

Agri-Trac Inc.
1-877-966-3546

Al’s Tirecraft
1-519-424-9865

Allied Associates LLP, Chartered
Professional Accountants
1-800-661-1956

Alltech
519-763-3331

Alpine
1-800-265-2268

Avonbank Ag. Solutions
1-877-225-2507

Ayr Farmers Mutual Insurance
Company
1-800-265-8792

B-W Feed & Seed Ltd.
519-662-1773

Bio-Ag Consultants & Distributors
Inc.
519-656-2460

Bluewater Pipe
226-425-2111

Blythe Brae Farms Limited
519-537-5105

BMO Bank of Montreal
519-633-2204

BNG Bossy Nagy Group
1-888-522-2231
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Bobcat of Brantford
519-752-7900

Boehringer Ingelheim
905-639-0333

Britespan Buildings Systems Inc.
1-800-407-5846

Brodie Ag & Industrial Inc.
519-242-4147

Brokerlink
519-539-8600

Burgessville Grain & Feed Inc.
519-424-2147

Can Grow Crop Solutions Inc.
1-800-353-3086

Canada’s Outdoor Farm Show
1-800-563-5441

Canadian Dairy Xpo
519-838-0117

Canarm
519-848-3910

CanWest DHI
519-824-2320

Cargill Animal Nutrition - Division of
Cargill Limited
519-539-8561

CiBC
519-420-0756

Conestogo Agri Systems Inc.
519-638-3022

Country Farm Seeds Ltd.
519-676-4202

Crop Quest
519-348-1121

Daco Animal Nutrition
1-800-265-8570

Dairy Lane Systems Ltd.
519-666-1404

Dairy Logix
519-290-7194

Dairy Margin Tracker
519-605-7278

Davon Sales Inc.
519-537-2375

DeDell Seeds
519-264-2676

Dey’s Equipment Centre
519-688-0605

Donkers Agri Ltd.
519-349-2502

Dortman’s Bros. Barn Equip. Inc.
519-247-3435

Dowler-Karn Fuels
519-842-4841

Dow Seeds
1-519-676-1323

DuPont Pioneer
519-352-6350

EastGen
1-888-821-2150

EasyFix Rubber Products North
America
1-877-247-4685

Elanco Animal Health
1-800-265-5475

Farm Credit Canada
519-539-9839

Farm Life Financial Planning Group
705-775-8000

Farm Ontario
519-667-1800

Farm Power Equipment Inc.
519-582-3800

Farmers Farmacy
1-866-527-6229
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Faromor Ltd.
1-800-960-4002

FloChem Ltd.
519-763-5441

Floradale Feed Mill Ltd.
519-669-5478

Furst-McNess Company of Canada
519-485-7440

G.J.’s Farm Equipment Inc.
519-424-9374

Gay Lea Foods Co-operative Ltd.
1-877-342-3636

General Seed Company
905-648-2101

Grand River Robotics
226-383-7678

Grand Valley Fortifiers
1-800-567-4400

Grandview Concrete Grooving Inc.
1-888-447-6684

Grober Nutrition
519-622-2500

Halchemix Canada
905-982-2781

Harco Ag Equipment
519-338-2923

Heartland Farm Mutual
1-519-886-4530

Heartnut Groove Inc.
519-264-2708

Honeyland Ag Services
1-226-377-8485

Horizon Seeds Canada Inc.
519-842-5538

Ibarn
519-400-8816

IGPC Ethanol Inc.
519-765-2575x266

Jake’s Welding Inc.
519-468-3676

Jaylor Fabricating Inc.
519-787-9353

Keenan
519-763-3331

Kenpal Farm Products Inc.
1-800-265-2904

Kil-Samen Ltd.
519-688-4610

KLS Engineering
905-774-4307

Lamers Silo’s Ltd.
519-485-4578

Lely Woodstock
519-602-6737

Liquid Feed International (1986) Ltd.

1-519-469-8160

Maizex Seeds Inc.
519-682-6720

Mapleseed
705-324-6273

Mapleview Agri Ltd.
519-638-3769

Martin Construction Resource
416-890-3992

The Milk Producer
905-821-8970

Micacchi Warnick & Company
Professional Corporation
519-539-6109

National Bank of Canada
519-432-4024

Nature Feed Centre
519-424-2540

New-Life Mills
613-558-9418

Norwell Dairy
519-638-1535

Nova Vive Inc.
613-771-1146

OMAFRA
1-877-424-1300

Ontario Harvestore
519-469-8200

Ontario Soil and Crop Improvement
Association
226-973-3548

Oxford County Federation of
Agriculture
519-495-8538

People Management Group Inc. -
Udderly Safe
519-532-2508

Performance Dairy Centre
519-423-9119

Phibro Animal Health Corporation
519-830-5171

Pickseed
705-878-9240

PMT Inc.
519-748-5515

Post Farm Structures
226-971-3948

Professional Edge
519-494-5789

Progressive Dairy Operators
519-515-9956

Promat Inc.
519-456-2284

Quality Seeds Ltd.
1-877-856-7333

Roth Drainage
519-656-2618

Royal Bank of Canada
519-421-4587

Schippers Canada
1-866-995-7771

Scotiabank
226-228-6127

#SWODS2018 39



Semican
819-362-8823

Serval Canada
519-359-3036

Silo King Canada
519-384-0474

Silo King Forage Treatment
519-577-6893

South Easthope Mutual Insurance
Company
1-800-263-9987

Stoltz Sales & Service
1-800-665-2151

Stonecrest Engineering
519-625-8025

Stratford Farm Equipment
519-393-6162
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Superior Mat & Comfort
519-485-6202

Sun-North Systems Ltd.
519-527-2470

TD Agricultural Services
1-226-979-2855

Trouw Nutrition Canada (Nutreco/
Shur-Gain)
1-800-265-8507

University of Guelph- Ridgetown
Campus
519-674-1500

VanRooy Mills & Associates
519-755-4092

Veal Farmers of Ontario
519-824-2942

Veldale Farms Ltd.
519-537-1139

40 #SWODS2018

Vetoquinol Pharmaceuticals
1-800-363-1700

Wallentstein Feed & Supply Ltd.
1-800-265-8858

We Cover Structures Inc.
519-692-9900

WRC Purifying Ltd.
519-863-3000

Yantzi’s Feed and Seed Ltd.
519-655-2033

Zehr Insurance Brokers Ltd.
519-348-8425

Zoetis
519-459-3000

Zolarayz
519-536-0259

Zuidervaart Agri-import Ltd.
519-393-8290

The Woodstock
Agricultural Society
welcomes you to the

South Western Ontario Dairy
Symposium
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Here's to the
PRODUCER

“My whole life, I've loved
working with cows. People
want to know where their milk
comes from. I'm proud when |
can say it came from my farm,
because | know it's the best
quality milk possible. My name
is Sara Simmons and | own
Pure Holsteins.”

From all of us at FCC, thanks
for making Canadian agriculture
so amazing.

#HeresToCdnAg Bl f ®

fcc.ca

~ Farm Credit Canada
/f“‘ Advancing the business of agriculture Canadi



