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Dairy producer representatives from each Southwestern Ontario County
are encouraged to join the SWODS committee! Want to help plan the

42nd edit ion for 2027? Contact the SWODS Event Coordinator and join!



To participate in
audience polling or

to ask a question to a
speaker...

Open Slido!
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To participate in the poll questions during
the event, scan the QR code or 

simply go to Slido.com and 
enter the event code SWODS26. 

No app download or account is required.



9:00am Exhibits Open - Registration and Coffee

10:00am
Welcome
Steve Veldman, SWODS Chair

10:15am
Using High Oleic Soybeans in Dairy Diets 
Dr. Tom Overton, Cornell University

11:00am
Navigating Through CUSMA Revision & Evolving Consumer Expectations
Vincent Cloutier, National Bank

11:50am
Foods From Our Farms
Jack Rodenburg, SWODS Committee

12:05pm Lunch - Featuring Foods From Our Farms

1:15pm
Speak Your Mind
DFO Representative

1:30pm
The Business of Dairy Farming: How Can You Get More From Your Advisors?
Dr. Chris Church, Central Dairy Solutions

2:15pm
Past and Current Dairy Market Trends and Milk Production
Kristin Benke, Dairy Farmers of Ontario

3:00pm
Closing Remarks
Steve Veldman, SWODS Chair

4:00pm Exhibits Close

Let us know how your day is going!
Follow, tweet,  and post using the hashtag #SWODS2026

Find us @SWODSdairy on:
 

pROGRAM
19.02.2026  |   9AM-4PM
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DR. TOM OVERTON
Cornell  University

Thomas R.  Overton,  Ph.D. ,  is  Professor of  Dairy
Management and Chair  of  the Department of
Animal Science at  Cornell  University .  Tom is
recognized widely for  his  research and extension
efforts relat ing to nutr i t ional  physiology of the
transit ion dairy cow. He was awarded the Cargi l l
Animal Nutr i t ion Young Scient ist  Award by the
American Dairy Science Associat ion in 2006,  the
ADSA Foundation Scholar Award in 2007,  and the
ADSA Nutr i t ion Professionals Appl ied Dairy
Research Award in 2024.
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Using High Oleic Soybeans in Dairy Diets

Introduction
Monitor ing Income Over Feed Cost ( IOFC) for  dairy herds has been a
longstanding metr ic used to evaluate the economics of  feeding programs.
One of the reasons for i ts  popular i ty is  that i t  is  relat ively straightforward to
calculate in most s i tuat ions and data from the Cornell  Dairy Farm Business
Summary and Analysis program indicates that i t  consistently accounts for
about 50% of the var iabi l i ty in overal l  farm prof i tabi l i ty (Karszes,  personal
communicat ion) .  Work that we have done within the PRO-DAIRY discussion
group program to ident i fy key factors contr ibut ing to var iance in IOFC
suggests that milk and milk component yields account for  about 50% of the
var iance,  feed eff ic iency (ECM/DMI)  accounts for  an addit ional  25% of the
var iance,  and cost per pound of TMR dry matter accounts for  only 10% of the
var iance.  In total ,  these three factors account for  85% of the var iance in IOFC
in herds that we have studied,  and milk component yields are by far  the
biggest inf luence on IOFC.

#SWODS2026                                                                                             
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Most of  the dairy industry in the U.S.  has been paid using mult iple component
pr ic ing for more than 20 years,  with the value of fat ,  protein,  and other sol ids
determined on a monthly basis .  Dur ing most of  the early part  of  that t ime and
unti l  about 2015,  milk protein was more valuable than milk fat  on a per pound
basis .  Start ing in about 2016 and cont inuing unt i l  today with few exceptions,
the value of milk fat  has been greater than milk protein .  Data from the
Producer Pr ice Forecast prepared by Upstate Niagara Cooperat ive
(https://www.membership.upstateniagara.com/_membership_payprices.asp;
accessed 9/12/24)  indicates that the value of fat  and protein averaged
$2.96/lb and $1 .90/lb,  respect ively for  2023.  Including project ions,  the values
for fat  and protein are expected to be $3.41/lb and $1 .66/lb,  respect ively for
2024.  Thus,  while both fat  and protein are very meaningful  contr ibutors to the
milk check,  there is  clearly reward for strategies that boost milk fat  and
penalty for  things that decrease milk fat  percentage and yield.

Factors that affect milk fat  production
Research conducted over the past 25 years has dramatical ly enhanced our
understanding of factors that affect milk fat  production.  Pr imary non-
nutr i t ional  factors include genetics and seasonal i ty (Salfer et  al . ,  2019) ,  but
nutr i t ional  factors play a major role in modulat ing milk fat  production (Bauman
et al . ,  2011) .  Among these are unsaturated fatty acid load and biohydrogenation
in the rumen, along with factors that contr ibute to altered biohydrogenation
result ing in the production of  unique bioact ive fatty acids that directly
downregulate genes related to l ipogenesis in the mammary gland.

Biohydrogenation pathways under “normal”  and “altered” ruminal  metabol ism
are descr ibed in Figure 1 .  Key r isk factors for  milk fat  issues include the
amount and avai labi l i ty of  l inoleic acid and factors that contr ibute to the
“ isomerase shift ”  causing the bacter ia to convert  l inoleic acid to the milk fat
depressing t rans-10,  cis-12 conjugated l inoleic acid (CLA) rather than the cis-9,
t rans-11 CLA.  These r isk factors include decreased rumen pH either because of
diet  formulat ion or feeding behavior factors such as slug feeding in
overcrowded group situat ions,  mycotoxins,  and other undetermined factors .

https://www.membership.upstateniagara.com/_membership_payprices.asp


Corn and conventional  soybeans typical ly contain l inoleic acid at  50 to 60% of
their  total  fatty acid content (Cornell  Net Carbohydrate and Protein System v.
6 .5 .5 ;  CNCPS) and as such lactat ing cow diets based heavi ly on corn s i lage,
other corn products,  and soy products can approach or exceed 400 g/d and i t
only takes 2 to 3 grams of the trans-10,  c is-12 CLA escaping the rumen to
meaningfully decrease milk fat .  Because of the concern over too much l inoleic
acid in the rumen affect ing milk fat ,  nutr i t ionists have commonly l imited
inclusion rates of  conventional  ful l-fat  soybeans to no more than 3 to 5 lbs per
cow per day.

High oleic soybeans have been produced by genetic modif icat ion (Wilson,
2012) ,  result ing in much higher oleic acid and much lower l inoleic acid content
than conventional  soybeans.  Feed l ibrary values for conventional  soybeans
would be ~23% of total  fatty acids as oleic acid and ~54% of total  fatty acids as
l inoleic acid;  h igh oleic soybeans would have ~76% of total  fatty acids as oleic
acid and ~7% as l inoleic acid.  This would mean that there is  inherently less r isk
for negat ive impacts on milk fat  by feeding high oleic acid soybeans compared
to conventional ,  and I  am aware of nutr i t ionists feeding upwards of  7 to 8 lbs
per cow per day of high oleic soybeans.
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Figure 1 .  Biohydrogenation pathways during normal and
altered ruminal fermentat ion.  Adapted from Bauman and

Gri inar i  (2003) .



However,  inherently less r isk doesn’t  mean no r isk .  Interest ingly,  there are
negative relat ionships between oleic acid intake and milk fat .  McCarthy et  al .
(2018)  reported,  from data collected in a cross-sect ional  observat ional  study
involving 79 Holstein herds in the Northeast and Upper Midwest,  that
increasing oleic acid intake was associated with lower milk fat  percentage
whereas,  also interest ingly,  l inoleic acid intake was not .  In a control led feeding
study evaluat ing the independent and combined effects of  oleic acid and
l inoleic acid on milk fat ,  He et al .  (2012)  determined that l inoleic acid was more
potent than oleic acid at  decreasing milk fat ;  however,  there was a negat ive
relat ionship between oleic acid intake and milk fat .

Studies feeding high oleic soybeans to lactating dairy cows
Lopes et al .  (2017)  fed cows one of three soybean sources varying in FA prof i le
and processing method in diets with forage base of mostly corn s i lage.
Treatments were “Extruded conventional  soybean meal ;  ether extract 8 .7% with
15% of FA as oleic and 54% as l inoleic” ;  “Extruded high oleic soybean meal ;
ether extract 8 .4% with 73% of FA as oleic” ;  and “whole roasted high oleic
soybeans with 20% ether extract” .  Total  dietary ether extract averaged ~4.0%
and were very s imilar  across treatments .  They reported s imilar  DMI and milk
yield across treatments,  but milk fat  percentage was increased for cows fed
the two high oleic soy treatments compared to the conventional  soybean meal
control  (~3 .75 vs .  3 .55%) .

Weld and Armentano (2018)  conducted two experiments to evaluate the role of
high oleic soybeans in diets for  dairy catt le .  In their  f i rst  experiment,  they fed
whole conventional  vs .  whole high oleic soybeans,  both raw (unroasted) .  Total
dietary ether extract was ~5.0%.  In this  study,  there were no overal l  effects of
treatment on outcomes,  but there were some relat ively minor par i ty
interact ions between pr imiparous and mult iparous cows on milk fat  percentage
and yield.  In a second experiment,  they assigned cows to either a low-fat
control  diet  or  one of four treatments :  ground raw conventional  soybeans,
ground raw high oleic soybeans,  whole raw conventional  soybeans,  and whole
raw high oleic soybeans.  Of note is  that the ether extract content of  the low-
fat  control  was 3 .2%,  whereas the four other treatments were between 6.3 and
7.1% ether extract .
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Further,  the starch content was relat ively high (~30%) and part icle s ize of  the
TMR was very small ,  part icularly for  the diets containing ground soybeans
(~70% of the TMR was on the 4-mm screen and pan) .  Not surpr is ingly,  milk fat
percentage was low for the control  (3 .25%) and higher for  ground high oleic vs .
ground conventional  (3 .50 vs .  3 .09%) .  Milk fat  percentage was s imilar  among
the two whole soybean treatments .

Most recently,  the group at  Michigan State has conducted studies evaluat ing
high oleic acid soybeans in diets for  lactat ing dairy catt le .  In the f i rst  study,
Bales and Lock (2024a)  fed roasted and ground high oleic soybeans at  0,  8,  16,
and 24% of diet  dry matter ,  replacing soybean meal and soyhulls as the high
oleic soybeans increased.  Diets were isonitrogenous,  but as inclusion rate of
the high oleic soybeans increased,  total  fatty acids increased l inearly from ~2.6
to 5 .7% of diet  DM and NDF decreased from about 29 to 27% of diet  DM. Diets
contained about 45% forage,  predominantly from corn s i lage.  

As high oleic soybean inclusion rate increased,  DMI decreased l inearly,  milk
yield increased quadrat ical ly ,  y ields of  ECM increased l inearly,  y ields of  milk
fat  increased l inearly,  and yields of  protein were quadrat ical ly affected such
that i t  increased when high oleic soybeans were fed at  the 8% level  but
plateaued thereafter .  Feed eff ic iency (ECM/DMI)  was increased l inearly with
greater inclusion rates of  high oleic soybeans.

In a second experiment,  Bales and Lock (2024b) sought to compare the effects
of feeding raw versus roasted high oleic soybeans and also to determine
whether adding addit ional  ruminally undegradable protein to a diet  containing
raw high oleic soybeans would improve performance.  They had a control
without added soybeans with a total  dietary fatty acid content of  2 .8%.  They
had two treatments with high oleic soybeans added at  the 16% of dietary DM
level – one raw and one roasted.  They had a fourth treatment in which raw
high oleic soybeans were fed and in which soyhulls were replaced by expeller
soybean meal .  Diets were isonitrogenous but the total  fatty acid content of  the
three treatments with high oleic soybeans added ranged from 4.9 to 5 .1%.  Dry
matter intakes were increased in al l  three soybean treatments compared to the
control .  
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Yields of milk and milk fat  were increased in the soybean treatments
compared to the control ,  but the greatest increases occurred in the cows fed
roasted high oleic soybeans.  Feed eff ic iency was increased in cows fed the
soybean treatments .  From my perspect ive,  this  study clearly reinforces the
need to roast high oleic soybeans for maximum feeding value.

Nicholson et al .  (2024)  conducted an economic analysis for inclusion of high
oleic soybeans in diets for dairy catt le .  They used results from the Lopes et al .
(2017)  study and the two studies descr ibed in Weld and Armentano (2018)  and
results from two unpubl ished studies.  In general ,  they demonstrated posit ive
economic responses from inclusion of high oleic soybeans,  with most
responses in the $0.12 to $0.20 per cow per day range.  I  bel ieve that the
methodology that these authors used was sound;  however,  in two of the f ive
studies there was clearly milk fat  depression that was being at  least part ial ly
rescued by the inclusion of the high oleic soybeans.  In surveying the avai lable
l i terature,  I  th ink that the only t ime one might expect a milk fat  response is  in
a case where there is  some milk fat  depression with elevated l inoleic acid
supply and avai labi l i ty in the rumen as a r isk factor.

Summary
The avai labi l i ty of high oleic soybeans offers the opportunity to feed more
whole soybeans than conventional with inherently (but not zero)  r isk for milk
fat  issues.    One should not rout inely expect increased milk fat  percentage i f
there is  not evidence of milk fat  depression,  so the opportunity may be to
examine whether or not there are ways to decrease feed cost .    Roast ing high
oleic soybeans greatly increases their feeding value by increasing the
ruminally undegradable fract ion.   Unt i l these become widely avai lable as feed
ingredients in feed mil ls ,  th is  is  largely an opportunity for a farm to ut i l ize
“extra” acres or partner with a crop farm or purchase as a commodity.

#SWODS2026           
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VINCENT CLOUTIER
National Bank

With more than 20 years of  experience in the
Quebec and Canadian agr i-food industry,  Vincent
served as Chief  Economist  at  La Coop fédérée (now
Soll io Groupe coopérat i f )  f rom 2010 to 2016,  before
becoming Director of  Economic Affairs at  Les
Éleveurs de porcs du Québec.  He joined the Bank in
2020,  where he supports the agr icultural  and agri-
food f inancing teams with his expert ise in global
business environment analysis ,  agr icultural  pol ic ies
and internat ional  trade.  
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Navigating through CUSMA Revision & Evolving Consumer
Expectations 

Despite the strength of  supply management,  the dairy industry evolves in a
challenging and ever-changing environment .  The revis ion of  CUSMA, the
evolut ion of  interest rates and beef catt le pr ices are just  some of the
elements that wil l  need to be looked at  in 2026.
 
The Bank of Canada has been clear at  the end of 2025:  the neutral  pol icy rate
is reached and may remain at  the current level  for  a large part  of  2026.  

A regular speaker and commentator on agr i-food news,  he has received two
Moïse-Cossette awards for his  columns on agr icultural  issues.  A four-t ime
part ic ipant in the prest igious Harvard Agribusiness Seminar,  Vincent has been
a member of  the Ordre des agronomes du Québec s ince 2001 and holds a
bachelor 's  degree in agronomy as well  as an MBA in agr i-food management
from Laval  University .

#SWODS2026            



Interest rate volat i l i ty in recent years has provided agriculture with an
opportunity to rethink -  i f necessary -  the management of r isk related to
interest rates.  Clearly,  the sharp increase of rates in 2022 and 2023 hurt  some
borrowers.

As the image below shows,  supply management isn’t  very complicated:  a
tar i f f wall protects the market ,  but access is  granted to some countr ies
through Free Trade Agreements.  The doors represent Tar i f f Rate Quotas
(TRQ) :  volumes of products al lowed tar i f f-free in Canada.  Above agreed
volumes,  tar i f fs  must be paid,  which prevents imports .

 

Note:  WTO=World Trade Organizat ion;  CETA=Comprehensive and Economic Trade Agreement (European
Union) ;  CPTPP=Comprehensive and Progressist  Agreement for Trans-Pacif ic Partnership;
CUSMA=Canada United States Mexico Agreement
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Source :  Nat ional Bank
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Since the implementat ion of CUSMA, the f i l l ing rate of TRQs have been a
concern for the US dairy industry.  Thus,  one can expect technical changes to
those TRQs which would result  in higher f i l l ing rates.  The consequence for
Canadian dairy farms:  sl ightly addit ional imports that wil l capture a port ion
of the market growth.

Let’s  be clear :  the US dairy lobby has no ask with regards to the tar i f f wall ,
nor does i t  ask for addit ional TRQs.
 
Meanwhile,  h igh beef catt le and meat pr ices keep impacting the dairy
industry.  Since the North American beef catt le herd remains histor ical ly low,
pr ice of l ive catt le is  high,  which directly impacts the dairy industry,  through
small dairy calves and cull catt le .  Those higher revenues for dairy farms
impose downward pressure on the farm-gate milk pr ice adjustments .

Source :  Quebec Beef Producers,  compilat ion Nat ional Bank

 
Consumer preferences evolve at  an impressive pace.  While SNF (Sol id Non
Fat)  were in ser ious surplus a l i t t le while ago and caused concerns for the
future,  the protein boom drast ical ly changed the portrait  recently.  This
dynamic pressur ises dairy farms,  which now must adjust  the fat  vs SNF rat io
of their production,  to meet these consumer demands.
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DR. CHRIS CHURCH
Central  Dairy Solutions

Chris pract iced as a dairy veter inar ian for 15 years
with the Tavistock Veter inar ians doing production
medicine and ET.  In 2015,  he transit ioned to Elanco
Animal Health,  where he focused on improving farm
businesses.  He recently f in ished his Masters in
Business,  where his research focused on l inking
production with farm prof i ts .  He is  a farm business
coach and the owner of  Central  Dairy Solut ions.
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The Business of Dairy Farming:  How Can You Get More From
Your Advisors?

Most Canadian dairy producers are technical  experts .  But what i f  i t  takes
more than just  great production to run a successful  business? Adding
f inancial  understanding,  people management,  and succession planning to
your toolbox wil l  help your farm run more l ike a business.

Our surveys indicate that producers have a strong sense of their  production
metr ics but may struggle to share f inancial  metr ics .

#SWODS2026                                                                                             



The cornerstone of global dairy farming has always been that producing more
milk per cow always leads to higher prof i ts .  Coupled with Supply Management,
i t  would be easy to assume that you don’t  need to know your numbers as long
as you increase production.  But we studied production and f inancial metr ics
across 42 farms over a f ive-year per iod (2017-2021)  and found that production
per cow was poorly associated with EBITDA/Kg.  

Where can you go for help?
In a nat ional survey,  producers were asked where they would look for
information on production and f inancial performance.  The major i ty would work
with their exist ing advisors to discuss opt ions.  

THE 41ST ANNUAL SOUTH WESTERN ONTARIO DAIRY SYMPOSIUM
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Your current advisors are al l experts in their f ield.  But their focus on a narrow
area may leave them bl ind to the bigger picture.

Dairy Advisory Teams began in Pennsylvania in the 1990s.  These are formal
meetings between the producer,  veter inar ian,  feed advisor,  lender,  and a
faci l i tator.  Having al l your advisors in one room improves communicat ion and
helps minimize bl ind spots .  American farms wil l often hold team meetings
every quarter,  but once a year may be suff ic ient for Canadian-sized farms.
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KRISTIN BENKE
Dairy Farmers of Ontario

Krist in Benke joined Dairy Farmers of  Ontar io in
2008 and has worked in a var iety of  areas of  the
organizat ion during her t ime with DFO. She was
promoted to the posit ion of  Chief  Business Off icer
at  Dairy Farmers of  Ontar io in December 2021,  and
is currently responsible for economics and pol icy,
quota,  and bi l l ing and payment .  She obtained her
Bachelor ’s  degree at  Queen’s University in
Economics and has a Masters degree in Economics
from the University of  Guelph.
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Past and Current Dairy Market Trends and Milk Production

Market Trends
Strong growth in the butterfat  market ;  however,  the growth in butterfat  is
being outpaced by growth from the protein market 
Signif icant growth in high protein dairy products and protein enr iched
products .  Given changes in diets and demographic changes,  seems to be a
change that wil l  cont inue 
High butter and cheese stock levels l imit  the need for addit ional  butterfat
production 
The changes in market occurred at  the same t ime as there has been a
more s ignif icant increase in the butterfat  test  on farm. 
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With the increase in demand for protein,  the butterfat  test  on farm needs
to decrease so there is  volume avai lable to respond to processor orders 
Current est imates are the 2023/24 Butterfat  level for P5 would better
respond to the market 
Further adjustments to the payment pol icy are l ikely in order to encourage
the decrease in butterfat  test

Revenue Impact for Producers 

SNF Ratio Policy 
There have been two changes made to the P5 payment pol icy (SNF rat io
pol icy) .  The changes were intended to slow or stop the increase in the
butterfat  test .  The change May 1 ,  2025 increased the value of protein in the
second t ier ,  the change January 1 ,  2026 was further increase in the value
of protein in the second t ier .  Combined,  these changes br ing revenue
between a SNF rat io of  2 .0 and 2 .2 back to a s imilar  level  as what was paid
prior  to August 2023.  
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I t ’s  a  Matter  of  Choice.
Where Every  Sale  is  Backed By Service.
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Abate and Associates Inc.
www.abateandassociates.ca
1-844-44ABATE

ABS Canada
www.absglobal .com/ca
1-888-785-7883

AgCareers.com
www.agcareers .com
1-800-929-8975

AgPro Workwear Inc.
www.agproworkwear .com
249-877-0704

Agnition / Oneway Promotions
www.agnit ion.com
519-615-3357

Agri-Plastics / Agri-Comfort
www.agri-plast ics .net
905-945-3116

AGRI-TRAC Inc.
www.agritract ion.ca
1-877-966-3546

Animat
www.animat .ca
819-821-2091

Avonbank Inc.
www.avonbank.ca
519-418-2507

B-W Feed & Supply Ltd.
www.bwfeed.ca
519-662-1773

BioFerScience Inc.
www.bioferscience.com
519-857-8053

Bioret Agri  Inc.
www.agri .b ioret-corp.com/en/
519-320-0902

Bobcat of Brantford Inc.
www.bobcatofbrantford.com
519-572-7900

Boehringer Ingelheim
www.boehringercatt le .ca/en
1-800-567-1885

Brodie Ag & Industrial  Inc.
www.brodie-ag.com
519-424-4147

Burgessville Grain
www.burgessvi l le .ca
519-424-2147

THANK YOU TO OUR EXHIBITORS
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Canadian Dairy XPO
www.canadiandairyxpo.ca
519-265-8300

Canarm Ltd.
www.canarm.com/agriculture
519-848-3910

Cargill  Animal Nutrit ion (Purina)
www.agripur ina.ca
519-539-8561

CATTLEytics
www.catt leyt ics .com
519-444-4640

Central  Dairy Solutions Ltd.
www.centraldairysolut ions.ca
519-854-8678

CFFO
www.christ ianfarmers.org
519-837-1620

Choice Seeds
519-741-0561

CIBC
www.cibc.com
1-800-465-2422

Country Mills
www.countrymil ls .ca
519-461-1490

Dairy at  Guelph
www.dairyatguelph.ca

Dairy Lane Systems
www.dairylane.ca
519-666-1404

DairyLogix
www.dairylogix .com
519-290-7194

Davon Sales Inc.
www.davonsales.com
519-537-2375

De Dell  Seeds Inc
www.dedellseeds.com
519-264-2676

Dey's Equipment Centre
www.deysequipment .com
519-688-0605

Dortmans Bros Barn Equipment
www.dortmans.ca
519-247-3435

THANK YOU TO OUR EXHIBITORS
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EastGen
www.eastgen.ca
1-888-821-2150

Ecostrat Sawdust
www.thesawdustbag.com
416-986-8884 x239

Energrow Inc.
www.energrow.ca
1-844-363-7476

Facelift  Mobile Wash
www.facel i f tclean.com
519-532-4404

Farm Ontario (Re/Max)
www.farmontar io .com
519-670-5995

Farmers Depot
www.farmersdepot .ca
1-866-527-6229

FCC
www.fcc.ca
1-888-332-3301

Feed to Milk
www.feedtomilk .com
519-773-6455

Floradale Feed Mills
www.floradalefeed.ca
519-669-5478

Foerster-Technik N.A.  Inc.
519-239-9756

Furst-McNess Company 
of Canada Ltd.
www.mcness.com
1-800-363-9988

GJ's Harvest Centre
519-424-9374

Gateway Centre of Excellence in
Rural  Health
www.gatewayruralhealth .ca
519-612-1053

Gay Lea Foods Co-operative Ltd.
www.gayleafoods.com
1-800-268-0508

Grand River Robotics
www.grrobotics .ca
226-383-7678

Grand Valley Fortif iers
www.grandvalley.com
1-877-625-4400

THANK YOU TO OUR EXHIBITORS
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Grandview Concrete Grooving Inc.
www.cowcomfort .com
1-888-447-6684

Grober Nutrit ion
www.grobernutr i t ion.com
519-622-2500

Guelph Solar Mechanical  Inc.
www.guelphsolar .net
519-804-0757

Halchemix Canada Inc.
www.halchemix.ca
905-982-2781

Holstein Canada
www.holstein .ca
1-855-756-8300

Honeyland Ag Services
www.honeylandag.com
226-377-8485

Horizon Seeds
www.horizonseeds.ca
519-842-5538

JRJ Enterprise
519-670-8210

Jake's Welding Inc.
www.jakesweldinginc.com
519-468-3676

Jefo Nutrit ion Inc.
www.jefo.com
450-799-2000

Jones Feed Mills  Ltd.
www.jfm.ca
1-800-265-8735

Kindred Credit  Union
www.kindredcu.com
519-746-1010

Lactanet
www.lactanet .ca
1-800-549-4373

Lamers Silo Ltd.
www.lamerssi los .ca
519-485-4578

Libro Credit  Union
www.l ibro.ca
1-800-361-8222

Liquid Feeds Inc.
www.l iquidfeeds.com
1-800-265-8335

THANK YOU TO OUR EXHIBITORS
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Mapleview Agri  Ltd.
www.mapleviewagri .ca
519-638-3769

Masterfeeds
www.masterfeeds.com
519-685-4300

McFarlan Rowlands 
Insurance Brokers
www.mcfarlanrowlands.com
519-679-5440 or 519-913-3137

Morris Sachs Silo Construction
519-372-5375

National Bank of Canada
www.nbc.ca/business/banking/sect
ors/agribusiness.html
416-507-9158

Nature Feed Centre Inc.
www.naturefeedcentre.ca
519-424-2540

North Blenheim Mutual 
Insurance Company
www.northblenheim.com
519-454-8661

Norwell  Dairy Systems
www.norwelldairy .com
519-638-3535

New-Life Mills
www.newlifemil ls .com
1-800-463-1196

OHS Feeding and Storage
www.ohsfeedingandstorage.com
1-800-265-8303

Ontario Forage Council
www.ONForageNetwork.ca
1-877-892-8663

Ontario Soil  and Crop 
Improvement Assoc.
www.ontar iosoi lcrop.org
1-800-265-9751

Oxford Cattle Company
www.oxfordcatt lecompany.com
519-788-1399

Parion Animal Nutrit ion
www.parion.ca
519-462-2222

Partnar Animal Health
www.partnaranimalhealth .ca
1-866-690-4998

Performance Dairy Centre
www.performancedairy .ca
519-423-9119

THANK YOU TO OUR EXHIBITORS
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PMT Inc.
www.pmtgroup.com
1-800-299-7904

Poelman-Murray
519-440-8929

Premier Equipment
www.premierequipment .ca
519-669-5453

PrevTech Innovations
www.prevtech.ca
1-888-224-0604

Probiotech International
www.probiotech.com
519-320-8463

Progressive Dairy Operators
www.pdo-ontar io .ca
519-829-5432

Promat
www.promatinc.com
519-456-2284

Protekta
www.protekta.com
519-528-5822

Quality Seeds Ltd.
www.qual i tyseeds.ca
905-856-7333

RBC
www.rbcroyalbank.com/business/advice/indust
ry-expert ise/agriculture/index.html?
msockid=29a365fb97ce6ca239bb737096246df6
1-800-769-2520

Rural Routes Pest Control
www.ruralroutespestcontrol .com
519-799-5000

Scotiabank
www.scot iabank.com/ca/en/commerical
-banking/industr ies/agriculture.html
519-492-0221

Silo-King / Agri-King
www.agrik ing.com
519-577-6893

Siloking Canada
www.si lokingcanada.com
519-269-3300

Solvet
www.solvet .ca
1-877-456-2755

South Easthope Mutual 
Insurance Company
www.southeasthope.com
1-800-263-9987

THANK YOU TO OUR EXHIBITORS
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Stratford Farm Equipment
www.sfe-sales.com
519-423-6264

Stubbe's Precast
www.stubbes.org
519-424-2183

Sun-North Systems
www.sunnorth.com
519-527-2470

TD Agriculture Services
226-899-0444

The Hitching Post (2019) Ltd.
www.thehitchingpost .ca
519-284-2360

Tril l ium Mutual Insurance
www.tr i l l iummutual .com
1-800-265-3020

Trouw Nutrit ion
www.trouwnutr i t ion.ca

Vandenburg Equipment Service
www.vesontar io .com
519-863-5719

Veal Farmers of Ontario
vealfarmers.ca & calfcare.ca
519-824-2942

Veldale Farms Ltd.
www.veldalefarms.com
519-537-1139

Vetoquinol
www.vetoquinol .com
519-495-4117

Wallenstein Feed & Supply Ltd.
www.wfs.ca
519-669-5143

WeCover Structures
www.wecover .net
519-692-9900

Wolf System Canada Ltd.
www.wolfsystem.ca
613-797-7701

WRC Purifying Ltd.
www.wrcpurify ing.com
519-863-3000

Zuidervaart Agri-Import Ltd.
www.zuidervaartagr i .com
519-393-8290

THANK YOU TO OUR EXHIBITORS
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2026 marks the 20  year of  featur ing dairy products selected to help us “ learn
from lunch” and,  no doubt,  there are new things to think about in 2026.  After
many years of  deal ing with a surplus of  “sol ids not fat”  in the system, perhaps
the biggest cause for celebrat ion is  the growth in the market for  healthy milk
protein,  which has re-balanced component demand so that protein rather than
butterfat  is  now dr iv ing the market .  When we can balance the demand for fat
and protein,  we minimize waste and maximize components going into high
value products .  Producers,  processors and consumers al l  benefit  f rom the
eff ic iencies found in that k ind of market .

t h

 
Consumers are expressing a strong and growing interest in health,  especial ly
with respect to protein nutr i t ion and this is  great news for dairy .  Three years
ago,  when we featured fair l i fe “double the protein half  the sugar”  beverages,
who would have thought this category would expand the way i t  has? This year
fairl ife has donated samples of  their  Core Power Protein Shakes ,  a  very
popular sports and f i tness beverage providing muscle bui lding protein and
electrolytes after a work out .  We acknowledge Coca-Cola/fair l i fe for  the
investment they have made in Ontar io dairy and in their  very successful  product
development and launch for their  h igh protein dairy beverages.  

Milk protein and health is  also growing markets for  cultured products .  For
example,  Kef ir ,  f i rst  introduced by M-C Dairy in 1991 is  scient i f ical ly credited
with boost ing our immune systems,  and i t  is  currently one of the fastest
growing dairy categories .  We thank M-C Dairy  for  developing this market and
for donat ing Kefir  as one of our beverages this year .  

One of our popular local  processors,  Mountainoak Cheese  is  also explor ing
demand for cultured milk,  with farm store sales of  tasty and healthy Raspberry
and Strawberry Buttermilk sold in s ingle serve and 1 .9-l i t re containers .
Mountainoak is  cont inuously expanding i ts  product l ine in their  on-farm store
with quark,  f lu id milk ,  and butter along with their  award winning gouda cheeses.
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Of course,  f lu id milk i tself  is  st i l l  the leading dairy beverage,  and this year we
feature Summit Station Dairy and Creamery  as our art isan f luid processor .
More choices for consumers grow markets and Summit Stat ion is  breaking new
ground with a home del ivery program in the Hamilton area.  They also sel l  white,
chocolate and f lavoured milk in glass bott les in specialty stores and in their
very popular on-farm store.  The Loewith Family are great dairy promotors and
help create a posit ive image for the industry,  as they develop Summitholm into
a dest inat ion farm, open to vis i tors .  We salute them for that role,  and thank
them for their  donat ion of  white and chocolate milk  for  our enjoyment today.   

As a different k ind of “ food for thought”  you may not ice a different approach to
product packaging this year .  For many years we have encouraged processors to
provide attract ive,  convenient ,  hygienic,  s ingle-serve packaging when i t  is
avai lable.  The benefits ,  especial ly in terms of convenience,  have been obvious
to us as we serve them here as well .  But we sense that there is  growing
concern about sustainabil ity,  waste reduction and reducing environmental
impact.  Bigger multi-serving packaging  reduces cost ,  offers more f lexibi l i ty in
serving s ize and reduces packaging waste and perhaps product waste as well .
We apologize for asking you to pour the amount you want in a glass and leaving
the rest  of  the bott le for  someone else to enjoy,  but we wonder how concerns
about waste wil l  inf luence product development and especial ly packaging in
the future? 

As mentioned above,  the surplus component in the system is now butterfat ,  so
promoting market growth for high value markets for  this  component wil l  be
important to keeping the market balanced going forward.  There is  no better
market for  butterfat  than high qual i ty ice cream and Kawartha Dairy is  one of
the market leaders enjoying growth as they expand into new grocery store
markets here in our region.  For many consumers,  this  brand evokes memories of
“Life by the Lake” and there is  no better place than cottage country to bui ld an
image for ice cream.  In recent years,  they have expanded their  own stores and
scoop shops well  beyond their  base with 16 locat ions,  including major centres
l ike Toronto and Ottawa as well  as two outlets in Br i t ish Columbia.   Thank you
Kawartha Dairy  for  your donat ion of  high qual i ty Blue Cow, all  Canadian,  ice
cream  for  our event .

44

THE 41ST ANNUAL SOUTH WESTERN ONTARIO DAIRY SYMPOSIUM

#SWODS2026            



Butter is  the big volume market for  butterfat  and i t  too has been in the news.
Some customers in the bakery sector express concern about hardness,
packaging and water content and i t  is  l ikely that gourmet chefs of  both the
restaurant and homemaker var iety also have special  needs.  So. . . is  butter a
commodity or gourmet food? We salute Gay Lea Foods  for  working with further
processors to address issues and for introducing and expanding a l ine of
specialty butter l ike Garlic Parsley,  Sea Salted,  Grass Fed,  Bakers Gold and
other varieties .  We hope these products wil l  elevate the image of butter and
make “butter boards”  the next hot i tem in the world of  charcuter ie .  We thank
them for donat ing the butter we are sampling today.    

Speaking of charcuter ie,  to keep things s imple,  we have l imited our cheese
select ion this year ,  to three local  processors that have a great reputat ion for
qual i ty .  We congratulate the Weber Family at  Stonetown Cheese  for  their
Grand Trunk ,  awarded Overal l  Grand Champion Art isan Cheese at  the 2025
Royal Winter Fair .  The Zeldenri jk  Family,  at  New Galma Cheese and Creamery,
is  making a name for themselves with interest ing f lavours and var iet ies of
Gouda  style cheeses in mini  wheels .  Their  popular “Farmers Secret”  var iety is
just  one example of great market ing with a name that guarantees to be unique
and myster ious as well .  Much of the growing local  art isan cheese sector is  new,
but one valued local  processor probably has more experience than al l  the rest
combined.  Bright Cheese and Butter Company  was founded in 1874 and has
been in cont inuous production making high qual i ty cheddar and other
tradit ional cheeses  for  152 years .  We thank these three companies for their
contr ibut ion to the diverse and growing local  cheese industry and we thank
them for donat ing cheese for us to sample.  

As is  our custom, your Dairy Symposium team wants to thank our speakers with
a gift ,  and we always choose to give dairy .  The s ix cheese baskets used as
speaker gifts  and for the early bird draw are sponsored by Scotiabank  and are
provided by the three processors featured at  our event .  As dairy farmers who
take pride in our industry,  we need to “give dairy” as gifts at  every
opportunity .
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We are especial ly pleased to welcome two unique ladies to our event this year .
Polly and Sarah,  s isters who started l i fe in Yorkshire,  England and learned to
appreciate the merits of  good food,  good company,  and a good laugh.   They
went on to have successful  careers,  Sarah in media and Polly in food
development and production.  When Sarah moved to Ti l lsonburg,  she quickly
real ized something was missing—a truly indulgent,  high-quality,  chilled
chocolate dessert .  Dur ing a Thanksgiving vis i t  f rom Polly,  the idea of GoodPud
was born!  Today,  they manufacture three del ic ious f lavours;  GoodPud Belgian
Milk Chocolate Dessert ,  Belgian Dark Chocolate Dessert ,  and  Salted Caramel
& Belgian Dark Chocolate Dessert .  S ince this is  a very new business venture,
they have teamed up with a cost-shar ing sponsorship from DeDell  Seeds .  So,
what do DeDell  and GoodPud have in common??  GoodPud is  an amazing
dessert  that is  truly unique.  DeDell  also sel ls  an amazing dessert ,  but their  h igh
sugar “Dessert”  corn s i lage var iety is  meant to increase feed and energy intake
in your dairy cows.  We thank both GoodPud and DeDell  for  the opportunity to
sample this amazing dessert  made with Canadian dairy .  

As a f inal  note about balancing milk component markets,  the growing market
for milk protein does not always help us with market ing the other part  of  “SNF”,
the lactose or milk sugar .  A lot  of  that ends up in a low value byproduct cal led
milk permeate.  Vodkow ,  d ist i l led in Almonte,  Ontar io is  the only “Canadian”
dairy-based product in our l iquor stores,  and i t  is  a unique phenomenon for our
industry .  Vodkow is dist i l led from milk permeate,  thereby turning low value
surplus lactose into high value vodka.  With Vodkow as the base,  this  company
also makes a wide var iety of  excellent qual i ty Vodkow Cream Liqueurs  using
all  Canadian cream. The makers of  Vodkow also work with dairy processors to
turn large volumes of permeate into fuel  ethanol and they have recently started
work on a major project with Gay Lea Foods.

I t  is  our hope that these products and the information presented about them
wil l  increase awareness and st imulate interest among producers in the
market ing s ide of the industry .  We salute these products,  and the companies
behind them, as opportunit ies to expand markets,  add value and strengthen the
industry .  
  -   Jack Rodenburg,  on behalf  of  the Planning Committee.  
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MORE ON OUR 2026 FOOD FROM OUR FARMS CONTRIBUTORS
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Thank you to Farm Credit  Canada  for
sponsoring coffee at  the dairy symposium!

M-C Dairy’s
kef ir has become an
important funct ional dairy
food due to i ts  scient i f ical ly
supported physiological
effects associated with good 
health and performance.  This includes st imulat ion of the
immune system by boost ing nonspecif ic immune responses.  

Mountainoak Cheese
has added f luid milk and butter to their farm

store product l ine;  and in response to the
growing demand for healthy dairy protein

beverages,  they are also offer ing raspberry and
strawberry buttermilk in s ingle serve and 1 .89

l i tre containers .   We salute this local processor
for their innovat ive market ing approach and

their efforts to grow markets for Canadian Dairy.  

#SWODS2026                                                                                             
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Summit Station Dairy  offers home
del ivery,  on-farm sales,  and sales
in specialty stores.  Today’s milk is
graciously sponsored by TD Bank.

Kawartha Dairy  is  family-owned and sold in grocery stores across the province.
Their retai l stores and scoop shops now include 10 locat ions in cottage country

and 6 more in major urban centers .

      Gay Lea’s  specialty butter   .  .  .  turning a commodity into gourmet food.
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GoodPud  crafts small-batch,  deeply
indulgent chocolate desserts that are r ich,
creamy, and utterly i rresist ible .

GoodPud sampling is  part ial ly sponsored
by DeDell Seeds.  GoodPud - a great
dessert  for you;  and DeDell “Dessert” seed
corn -  a high sugar var iety for your cows!

Vodkow bel ieves a better future
comes from improving tradit ions
of the past .  That’s  why we make
our award winning Vodkow vodka
from milk sugars that would
once have been thrown away;
helping dairy farmers and taking
stress off the environment .

We also make our cream l iquors from scratch at  our dist i l lery in Almonte,
Ontar io.  They're the f i rst  lactose-free dairy creams in North America and the
f irst  spir i t  products to ever sport  the Dairy Farmers of Canada's Blue Cow logo.

Thank you to these local art isan cheese makers for their product donat ions.  
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284059 Daniel Rd. ,
Mount Elgin,  ON N0J 1N0

519-852-3719
Open Fr iday and Saturday,  

10:30 to 4 :30
info@newgalmadairy.ca

newgalmadairy.ca

5021 Perth County Line 8,
St .  Marys,  ON N4X 1C4

519-229-6856
Open Monday to Fr iday 9:00 to 5 :00 

and Saturday 9:00 to 3 :00
info@stonetowncheese.com

 stonetowncheese.com

816503 County Rd 22,
Br ight ,  ON N0J 1B0 

519-454-8600 
Open Monday to Wednesday and

Saturday 9:00 to 4 :00,  
Thursday and Fr iday 9:00 to 6:00

brightcheeseandbutter.com

C H E E S E  B A S K E T  S P O N S O R

THE 41ST ANNUAL SOUTH WESTERN ONTARIO DAIRY SYMPOSIUM

E n c o u r a g i n g  d a i r y  f a r m e r s  a n d  a g r i b u s i n e s s  t o  t a k e
p r i d e  i n  t h e i r  p r o d u c t s  a n d  g i v e  t h e  g i f t  o f  d a i r y !

S e l e c te d  fro m  l o c a l  
s p e c i a l t y  c h e e s e  s h o p s!



JOIN US IN 
FEBRUARY 2027

FOR OUR
42ND

ANNIVERSARY
EDITION!

THANK YOU FOR ATTENDING!

Follow us @SWODSdairy
and www.dairysymposium.ca
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	Yields of milk and milk fat were increased in the soybean treatments compared to the control, but the greatest increases occurred in the cows fed roasted high oleic soybeans. Feed efficiency was increased in cows fed the soybean treatments. From my perspective, this study clearly reinforces the need to roast high oleic soybeans for maximum feeding value.
	Nicholson et al. (2024) conducted an economic analysis for inclusion of high oleic soybeans in diets for dairy cattle. They used results from the Lopes et al. (2017) study and the two studies described in Weld and Armentano (2018) and results from two unpublished studies. In general, they demonstrated positive economic responses from inclusion of high oleic soybeans, with most responses in the $0.12 to $0.20 per cow per day range. I believe that the methodology that these authors used was sound; however, in two of the five studies there was clearly milk fat depression that was being at least partially rescued by the inclusion of the high oleic soybeans. In surveying the available literature, I think that the only time one might expect a milk fat response is in a case where there is some milk fat depression with elevated linoleic acid supply and availability in the rumen as a risk factor.
	Summary The availability of high oleic soybeans offers the opportunity to feed more whole soybeans than conventional with inherently (but not zero) risk for milk fat issues.  One should not routinely expect increased milk fat percentage if there is not evidence of milk fat depression, so the opportunity may be to examine whether or not there are ways to decrease feed cost.  Roasting high oleic soybeans greatly increases their feeding value by increasing the ruminally undegradable fraction.  Until these become widely available as feed ingredients in feed mills, this is largely an opportunity for a farm to utilize “extra” acres or partner with a crop farm or purchase as a commodity.
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	Interest rate volatility in recent years has provided agriculture with an opportunity to rethink - if necessary - the management of risk related to interest rates. Clearly, the sharp increase of rates in 2022 and 2023 hurt some borrowers.
	As the image below shows, supply management isn’t very complicated: a tariff wall protects the market, but access is granted to some countries through Free Trade Agreements. The doors represent Tariff Rate Quotas (TRQ): volumes of products allowed tariff-free in Canada. Above agreed volumes, tariffs must be paid, which prevents imports.
	Source : National Bank
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	It’s a Matter of Choice. Where Every Sale is Backed By Service.
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	CHEESE BASKET SPONSOR
	Selected from local  specialty cheese shops!
	Encouraging dairy farmers and agribusiness to take pride in their products and give the gift of dairy!

	THANK YOU FOR ATTENDING!
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